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Introduction  

This comparative analysis is part of the international research project “Modelling Best Practices 
in Sustainable Tourism Education: An Interactive Transfer Project,” a collaboration between 
the University of Applied Sciences Burgenland (Austria) and the University of St. Kliment 
Ohridski – Bitola (North Macedonia). The primary aim of this project is to enhance students’ 
awareness and understanding of sustainable tourism issues. The project argues that achieving 
sustainability goals in the tourism industry requires addressing the international dimension of 
sustainability, which will be achieved through conducting collaborative case studies. 

This comparative analysis serves as an initial step in evaluating how effectively sustainability, 
particularly in the context of sustainable tourism, has been integrated into the educational 
environment. The analysis is based on a three-tiered qualitative approach: 

At the institutional level, the analysis will explore the extent to which sustainability 
initiatives are integrated into the overarching strategies of the two universities. This involves 
reviewing documents such as statutes, strategies, mission statements and codes of ethics to 
assess the embedding of sustainability concepts and their alignment with broader 
environmental, social and economic sustainability goals. This part of the analysis will address 
the first research question:  

What is the level of integration and impact of sustainability initiatives within the 
strategic documents of the university and how do these initiatives align with the 
broader goals of environmental, social and economic sustainability? 

The departmental-level analysis evaluates the integration of sustainable business and 
tourism principles and practices into relevant degree programmes and curricula through 
keyword searches. This part of the analysis will address the second research question:  

To what extent are principles and practices of sustainable tourism incorporated into 
degree programmes? 

At the individual level, the analysis will examine the contributions of faculty members to 
teaching and research related to sustainable tourism. This involves reviewing the CVs and 
profiles of staff who have published papers or conducted projects in the field of sustainable 
tourism, as well as analysing papers and projects published between 2018 and 2023 through 
keyword searches. This part of the analysis aims to answer the third research question:  

To what extent do individual faculty members contribute to teaching and research 
related to sustainable tourism?  

The analysis will also shed light on the differences and similarities in implementing sustainable 
practices at the two universities. By comparing their approaches, the study aims to identify 
good practices and areas for improvement. This comparison will contribute to a deeper 
understanding of how different academic environments influence the integration of 
sustainability in higher education. 
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1. The integration of sustainability at the institutional level  

1.1. The integration of sustainability at UASB 

1.1.1 General information about UASB 

The University of Applied Sciences Burgenland (UASB), located in Austria, operates two 
campuses in Eisenstadt and Pinkafeld. Founded in 1994, the University is recognised for 
offering a comprehensive range of degree programmes at the Bachelor’s and Master’s levels. 
These programmes are organised across four departments: Business Studies, Information 
Technology, Energy & Environment, and Health & Social Sciences. In total, prospective 
students can choose from 18 Bachelor’s degree programmes and 16 Master’s degree 
programmes.  

UASB is part of the University of Applied Sciences Burgenland Group (UASB Group), which also 
includes Forschung Burgenland, Akademie Burgenland and Hochschule Burgenland 
Weiterbildung. During the 2022/23 academic year, approximately 7,700 students were 
enrolled, supported by about 800 members of external and internal staff. The UASB Group is 
also subject to sustainability reporting under EU law. 

1.1.2 Sustainability reporting under EU law  

Sustainability reporting has been newly regulated under EU law, now requiring the preparation 
of a report containing information on opportunities and risks related to environmental, social 
and governance factors (Corporate Sustainability Reporting Directive, CSRD, 2022/2464). 
Companies subject to the CSRD will have to apply the new rules for the first time in the 2024 
financial year, for reports to be published in 2025. Reporting will have to be done in accordance 
with European Sustainability Reporting Standards (ESRS). These new rules aim to 
transparently disclose the ESG dimensions, which are the three central factors used to measure 
the sustainability and ethical impact of an investment on a business or company. At the same 
time, the Sustainable Development Goals (SDGs) are the global objectives formulated by the 
UN with a target horizon of 2030, which are also reflected in the ESG dimensions. 

Both the ESG dimensions and the SDG goals are closely interconnected as they both aim to 
promote sustainable development and responsible business practices. ESG dimensions provide 
a framework for evaluating the sustainability performance of companies, aligning with specific 
SDGs related to environmental protection, social equity and good governance. A possible 
breakdown would be as follows: 

I 

 

 

 

 

 
Fig. 1: Interplay of SDG and ESG dimensions 
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1.1.3 Documents on which the qualitative analysis is based 

The analysis conducted is based on the following documents: 

Publicly accessible documents: 

1. Sustainability Report of the UASB Group 2021/22-2022/23  

2. Sustainability Strategy of UASB, short version 

3. Strategy 2030 of UASB  

4. Environmental Policy of UASB  

Web-based content: 

1. SDGs at UASB:  
https://hochschule-burgenland.at/ueber-uns/infos-zu/nachhaltigkeit/  

2. Burgenland tourism industry:  
https://hochschule-burgenland.at/ueber-uns/news-
presse/pressemitteilungen/detail/wie-kann-die-burgenlaendische-tourismusindustrie-
auf-den-klimawandel-reagieren/ 

3. COOP Sustainable Universities of Applied Sciences:   
https://www.nachhaltige-hochschulen.at/aktivitaeten/  

4. Curriculum of the Bachelor’s Degree Programme in International Business 
Relations: https://hochschule-burgenland.at/internationale-
wirtschaftsbeziehungen/lehrveranstaltungen/#c12237 

5. Curriculum of the Bachelor’s Degree Programme in International Sustainable 
Business: https://hochschule-burgenland.at/bachelor-international-sustainable-
business/lehrveranstaltungen/ 

1.1.4 Sustainability management structure at UASB 

UASB has effectively integrated the management of sustainability agendas into its operations, 
exemplified by the establishment of its Sustainability Office in 2020. This move represents a 
significant stride towards embedding sustainability within the institution. The direct reporting 
of the Office to the University’s executive management underscores its strategic importance. 
The Office is staffed by a Sustainability Officer, responsible for developing and managing 
sustainability strategies, and an Environmental Officer, overseeing operational environmental 
management. Together, they ensure a comprehensive approach to sustainability, addressing 
both strategic and operational facets. 

The Sustainability Office collaborates closely with the Sustainability Ambassadors from the four 
departments. These Ambassadors serve as key intermediaries, facilitating communication and 
cooperation across the University’s diverse units. Regular meetings of the Sustainability Forum 
provide a platform for these collaborations, fostering dialogue and collective action towards 
shared sustainability objectives. 
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Additionally, UASB regularly convenes a Sustainability Advisory Board composed of external 
sustainability experts. Leveraging their insights and expertise, the Advisory Board offers 
guidance on current sustainability issues and innovations, steering the University towards 
continuous improvement in its sustainability performance. 

1.1.5 UASB’s sustainability strategy  

Sustainability has been an integral part of the UASB Group’s Strategy 2020 agenda and was 
further developed during a series of workshops in autumn 2020. As a result, sustainability 
vision and values were operationalised into nine core areas, with each core area having a 
mission statement and strategic objectives: 1) Leadership Culture, 2) Sustainable (Digital) 
Infrastructure, 3) Awareness Building for a Sustainable Future in Teaching, Research, 
Administration, Management and Service 4) Ecologisation and Sustainable Resource Use, 5) 
Social Responsibility, Gender, and Diversity Management, 6) Corporate Health Promotion, 7) 
Sustainability-Oriented Research Projects, 8) Responsible Procurement and Supply Chains, 9) 
Cooperations to Achieve Sustainability Goals 

To achieve these strategic objectives outlined in the Sustainability Report, the Sustainability 
Ambassadors set up an action plan including operational goals and measures. The aim of this 
plan was to gradually implement the 32 strategic objectives across the nine core areas of the 
sustainability strategy.  

One of the most significant measures set in the action plan was the implementation of SDG 
Mapping, which involves aligning the University’s actions with the United Nations Sustainable 
Development Goals (SDGs). This process allows for the identification of contributions to these 
SDGs and the assessment of action effectiveness.  

Regarding UASB, contributions to the following SDGs have been identified:  

● SDG4: Quality education  

● SDG5: Gender equality  

● SDG8: Decent work and economic growth  

● SDG11: Sustainable cities and communities  

● SDG12: Responsible consumption and production  

● SDG 13: Climate action  

The following SDGs were identified as particularly important for the Department of Business 
Studies:  

● SDG8: Decent work and economic growth  

● SDG9: Industry, innovation and infrastructure  

● SDG12: Responsible consumption and production  

● SDG13: Climate action  
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● SDG16: Peace, justice and strong institutions  

1.1.6 Sustainability measures and actions across UASB 

The measures and actions conducted to integrate sustainability into the educational 
environment at UASB include the following:  

● Launching of a new Bachelor’s Degree Programme in International Sustainable 
Business in September 2023  

● Becoming a founding member of the COOP Sustainable Universities of Applied Sciences  

● Developing SDG guidelines for integration into teaching and research. By 2030, 
ensuring that 100% of all projects in teaching and research are selected and evaluated 
based on sustainability criteria, with their contribution to the University’s overall 
sustainability strategy outlined and optimised. 

1.2. The integration of sustainability at UKLO 

1.2.1 General information about UKLO 

There are a total of 48 study programmes at the University of St. Kliment Ohridski – Bitola 
(UKLO) in the first cycle of studies (undergraduate degree), 57 in the second cycle (Master’s 
degree), and 20 in the third cycle (PhD degree). These study programmes are spread across 
12 units: 10 faculties, one higher vocational school and the Scientific Institute for Tobacco. 
Additionally, two academic and scientific research units, which are unique in the country, are 
part of the University: the Institute for Ancient Slav Culture in Prilep and the PSI Hydro-
Biological Institute – Ohrid.  

The University, located in Bitola, is the second oldest university in the country. Through its 
individual units and wide range of studies, UKLO is present in several cities: Bitola, Prilep, 
Ohrid, Skopje, Veles, Kičevo and Struga. Tourism studies are conducted at the Faculty of 
Tourism and Hospitality – Ohrid. UKLO is dedicated to the education of the younger generation, 
as defined through its mission and vision. 

1.2.2 Guiding principle of sustainability  

Regarding sustainability, the University’s guiding statement is as follows: “To be open, flexible, 
integrated with its environment, an active partner in societal and economic processes, and 
ready to face new challenges in education and science from an international perspective.” This 
statement shows which aspects of sustainability are significant: integration and active 
engagement within the socio-economic environment, aligned with contemporary changes and 
challenges. 

Furthermore, the official keywords of UKLO underscore its commitment to sustainability: 
modern and flexible study programmes; a transparent organisational structure; dynamic 
management of human resources; an active strategy for integration with the local 
environment; fostering strong connections between UKLO and the economy; supporting new 
initiatives; focusing on internationalism; implementing a culture of quality across all operational 
areas. 
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1.2.3 Documents on which the qualitative analysis is based 

The analysis conducted is based on the following official documents:  

● Statute 

● Strategy 

● Strategic Goals  

● Mission Statement 

● Code of Ethics  

1.2.3.1 Analysis of the Statute  

Being the supreme legal document, the Statute regulates the following: 

● Legal status and symbols of the institution, 

● Level and type of authority of UKLO and its constituent members (faculties) and their 
representation, 

● Role and activities of the institution and the faculties, 

● Inner organisation and types of cooperation/collaboration, 

● UKLO’s bodies and departments, 

● Administrative departments of the University and its faculties, 

● The self-evaluation process of the University, 

● Development, financing, and property management of the University, including its 
funds, foundations and endowments, 

● Conducting the higher education process, 

● Issuing of degrees/diplomas/certificates for completed studies, 

● Handling and protection of personal data, academic/scientific, artistic and professional 
activities, 

● Publishing activities, 

● Election processes for educational and academic titles (promotion of academic staff), 

● Matters related to students’ activities and their rights, 

● Involvement of the public in the University’s activities. 

The University ensures integrated functioning of its faculties through: 
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● Healthcare activities, 

● Property care, 

● Staff and property safety, 

● Unified archiving, 

● Combining sports and cultural activities, 

● A coordinated system of personalized media, 

● Connecting education with science, 

● Participation in national and international projects, 

● Cooperation and partnerships with other universities and legal entities on a national 
and international level, 

● Organising joint study programmes with domestic and foreign higher education 
institutions, 

● Organising international study programmes, 

● Technology transfer, 

● Participation in international programmes, 

● Organising studies abroad, 

● Organising summer/winter universities and schools and other forms of education, 

● Establishing institutions, trade associations in accordance with the law and the Statute, 

● Developing new activities, 

● Conducting other/additional activities. 

Regarding sustainability and according to its Statute, the University has a certain level of 
autonomy, especially in financing and property management. UKLO is also free to create 
associations, trade unions and connections/partnerships with the business sector, as well as 
to create and conduct activities related to education and academic/scientific research. The 
social dimension is evident through the continuous improvement of the education sector as 
well as academic, scientific and technical cooperations with other institutions and participation 
in projects of interest to the wider community. However, the environmental dimension is not 
taken into account. 

1.2.3.2 Analysis of the Code of Ethics 

The University of St. Kliment Ohridski – Bitola has adopted a Code of Ethics for its employees 
that is dedicated to: 
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● Safeguarding the institution’s autonomy, 

● Developing and enhancing the institution towards the highest values: knowledge, 
kindness, humanity and social progress, 

● Protecting and enhancing both personal and institutional reputation, 

● Improving the University’s integration at all operational levels, 

● Promoting and ensuring equality and equity among units/faculties, students, 
professors, colleagues and other staff, 

● Conducting responsible educational and academic/scientific research activities, 

● Protecting and enhancing the rights of students and employees, 

● Fostering mutual respect, care and assistance, 

● Building collaborative relationships between professors and students, supporting and 
nurturing their development, and inspiring openness, initiative, creativity and critical 
thinking, 

● Cultivating and developing the University’s traditions and values, 

● Preventing corruption, deviant behaviour and abuses through both preventive and 
repressive mechanisms. 

It can be concluded that the Code of Ethics primarily reflects the social dimension of 
sustainability. 

1.2.3.3 Analysis of the strategy of UKLO 

According to its vision statement, UKLO is built upon its rich history, tradition, autonomy, 
development and prosperity. UKLO fosters progress through the integration of education, 
research and innovation, collaborating with societal stakeholders at the regional, national, and 
international levels. The academic community at UKLO is positioned as a key pillar of collective 
conscience, driving societal advancement. Consequently, the vision is primarily focused on the 
social dimensions of sustainability. 

The mission statement of UKLO strives for the development and progress of society. The 
University aims to be socially proactive and responsible, responding to needs and creating 
high-quality and professional staff in accordance with contemporary needs and challenges. 
UKLO is a strategic, international, regional and national academic partner, focused on students 
in a dedicated, responsible, quality and sustainable manner. Sustainability as a concept is thus 
even integrated into its mission statement. 

The main principles of UKLO are transparency (public availability of all its actions), inclusivity 
(equality of all human resources), proactivity (engagement in different social activities) and 
subsidiarity (autonomy and cooperation of the units/faculties). The sustainability concept is 
evident in these principles. 
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The strategic goals of UKLO include internationalisation, digitisation, and projects obtained 
through cooperation with all stakeholders (business sector, institutions, civil society). 

The main pillars of UKLO are: 

● Students (proactive, responsible, networked), 

● Teaching & education (modern, quality, connecting theory with practice, continuous 
improvement), 

● Science & research (programmes and funds for development, internationalism, 
applicability, multi-disciplinarity, international visibility of academic and scientific 
research results and their effective and economical dissemination),  

● Resources (multimodality of finance sources, public and private partnerships, 
consulting services, digitisation, and optimisation of processes and activities with 
ecological awareness and responsibility). 

The inclusion of students in all of UKLO’s activities is an indicator of the social dimension of 
sustainability. Furthermore, research activities and resource management aim to find adequate 
ways of disseminating research results and providing sources of financing, which emphases 
the economic dimension of sustainability. Importantly, the environmental dimension is also 
included in the resource pillar. 

1.2.3.4 Analysis of the Statute of the Faculty of Tourism and Hospitality (FTU) 

FTU, as a distinct faculty within UKLO, operates under its own Statute, a strategic document 
derived from UKLO’s Statute. This Statute governs the following areas: 

● Autonomy of FTU (in management, inviolability of space, finances, personnel), 

● Students, 

● Internal organisation (departments such as Tourism, Hotel and Restaurant 
Management, Insurance and Risk Management, Customs and Freight Forwarding, 
Management in the Service Sector, as well as the Centre of Scientific Research 
Activities), 

● Bodies of FTU (educational-scientific council, Dean, Vice Deans, Dean’s administration), 

● Committee for cooperation and public trust (ensuring adequate performance of 
activities and rational use of personnel and material resources). 

The Statute of FTU, similar to the Statute of UKLO, is primarily oriented towards ensuring the 
social dimensions of sustainability, as well as its economic aspects. FTU has a certain level of 
autonomy, mainly in financing and property management. Cooperation with stakeholders from 
society and the economy is an important part of the faculty’s activities. However, besides the 
social and economic aspects of sustainability, FTU currently fails to address the environmental 
dimension of sustainability. 
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1.2.3.5 Analysis of the Mission and Vision Statements  

FTU is dedicated to the development of quality education and student training to ensure 
students become dynamic leaders in the fields of business and management. The Mission of 
FTU shows the institution’s dedication towards science, sustainability and societal influence, 
based on five general values: 

● Academic excellence, 

● Multidisciplinary approach, 

● Ethical conduct, 

● Inclusiveness and sustainability, 

● Social influence. 

This shows that FTU’s mission and vision statements reflect the concept of sustainability. 
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2. The integration of sustainability at the departmental level 

The second research question explores the extent to which principles and practices of 
sustainable tourism are incorporated into degree programmes at the two institutions. In order 
to answer this question, Study Regulations and ECTS Guides were explored by means of a 
keyword search. Both Bachelor’s and Master’s degree programmes were analysed. The 
keywords found were then attributed to the three ESG dimensions.  

2.1. Integration of sustainability and sustainable tourism at UASB 

The following degree programmes were analysed:  

 Bachelor’s Degree Programme in International Business Relations (BIWB) 
 Bachelor’s Degree Programme in International Sustainable Business (BISB) 
 Master’s Degree Programme in International Business Relations (MIWB) 
 Master’s Degree Programme in International Wine Marketing (MIWM) 
 Master’s Degree Programme in Human Resource Management and Labour Law (MHRM) 
 Master’s Degree Programme in European Studies – Management of EU Projects (MEST) 
 
The analysis conducted is based on the following documents: 
 

BIWB 
Study Regulations (German) 

ECTS Guide (German/English) 

BISB 
Study Regulations (German) 

ECTS Guide 

MIWB 
Study Regulations (German) 

ECTS Guide (German/English) 

MIWM 
Study Regulations (German) 

ECTS Guide (German/English) 

MHRM 
Study Regulations (German) 

ECTS Guide (German/English) 

MEST 
Study Regulations (German) 

ECTS Guide (German/English) 

2.1.1 Bachelor’s Degree Programme in International Business Relations 

The Bachelor’s Degree Programme in International Business Relations at UASB is designed for 
individuals aiming to advance their careers in the global business arena. This programme 
provides a solid foundation in business management, complemented by an in-depth study of 
international relations, thereby offering a truly unique academic experience. 
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The programme is distinguished by its international focus, with a particular emphasis on 
relations with Central and Eastern Europe. This regional focus not only reflects Austria’s 
historical and economic connections but also provides specialised knowledge and insights 
highly valued in the job market. The programme offers four specialisations, allowing students 
to tailor their studies to their specific career goals and interests: Accounting & Controlling; 
Marketing & Sales; Procurement & Logistics; Tourism and Event Management. 

Regarding the integration of principles and practices related to sustainable 
tourism, the following insights emerge from an analysis of the Study Regulations 
and the ECTS Guide: 

Among all the keywords on the list, “diversity” appears most frequently in the keyword search 
within the programme’s ECTS Guide. This is likely due to the programme’s strong emphasis 
on intercultural aspects, as highlighted in courses like Business English, Area Studies, and CEE 
Languages. These courses are specifically designed to equip students for success in diverse, 
multicultural environments. The keyword “gender-sensitive” also features in courses focused 
on intercultural skills and languages. “Corporate social responsibility” is covered in the 
International Economic Law course, which is part of the curriculum in the sixth semester. 

Students who choose the Tourism specialisation are likely to encounter the topic Sustainability 
and Future Challenges in Tourism during their third-semester course on Tourism Management. 
“Ethics” is a topic discussed in relation to Sales Management, an integrated semester 4 course. 

 

Environmental 
“Corporate social responsibility”, “sustainable 
development” and “environment” address the 
environmental dimension of the ESG criteria. 

Social 

The terms “diversity” and “gender” appear multiple times, 
highlighting the importance of cultural diversity and 
understanding in communication within international 
contexts. This demonstrates the programme’s connection 
to the social dimension of the ESG criteria. 

Governance 

The focus on corporate law and EU law, along with courses 
related to Management Tools and Process Management, 
underscores the programme’s commitment to teaching 
students the importance of good corporate governance. 

Summary 

While the degree programme incorporates various aspects of sustainability, the latter is not a 
primary objective. Sustainable tourism is addressed in the Tourism specialisation, which is one 
of the four specialisations students can choose from. This means that not all students will 
automatically learn about the principles and practices of sustainable tourism. However, 
acquiring a fundamental understanding of business management processes in an international 
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context, which is the core focus of this degree programme, is essential for implementing 
sustainable change management, including the field of tourism. 

2.1.2 Bachelor’s Degree Programme in International Sustainable Business  

The Bachelor’s Degree Programme in International Sustainable Business is a new degree 
programme and the first of its kind in Austria. The degree programme places sustainability at 
the centre of the curriculum, rather than treating it as an elective module or specialisation. 
This makes the programme ideal for visionary and dedicated future business graduates who 
want to look beyond conventional business studies and make a real difference in the world. 
The programme provides a holistic view of sustainability, focusing on sustainable businesses 
as a guiding principle. It emphasises 21st-century skills such as innovation and critical thinking, 
and prepares students for global business sustainability by learning from international best 
practices. 

Regarding the integration of principles and practices related to sustainable 
tourism, the following insights emerge from an analysis of the Study Regulations 
and the ECTS Guide: 

The programme comprehensively integrates “sustainability” across all aspects of business 
management, including marketing, finance and controlling, ensuring adherence to rigorous 
reporting standards. The People & Production Resources course addresses “diversity 
management”, promoting inclusive work environments. In Frameworks for Sustainability, the 
importance of “biodiversity” is highlighted as a key element of sustainable development. The 
curriculum also covers Trends in International Sustainable Business, providing students with 
cutting-edge knowledge and practices essential for success in a global market increasingly 
focused on sustainable and ethical business operations. 

 

Environmental 

The programme places a strong emphasis on 
environmental sustainability by incorporating subjects such 
as Frameworks for Sustainability, which covers the 
scientific basis for addressing climate and biodiversity 
crises. Courses like Sustainable Business Models and Green 
Logistics explore sustainable practices in business and 
supply chains. 

Social 

Social aspects are addressed in courses like People & 
Production Resources, which cover Diversity Management 
and the development of sustainable corporate cultures. 
The programme also focuses on ethical business practices 
and corporate social responsibility, preparing students to 
foster inclusive and equitable workplaces and contribute 
positively to society. 
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Governance 

Governance is a critical focus of the programme, 
highlighted in courses such as Financial Management & 
Sustainable Finance, which explore principles of corporate 
governance and the integration of ESG risks into business 
decision-making. The programme also emphasises the 
importance of adhering to international legal frameworks 
and standards for sustainability reporting. 

Summary 

This multifaceted approach equips graduates with skills to lead in sustainable business 
practices globally. Although the programme does not specifically address sustainable tourism, 
the comprehensive skills and knowledge gained are readily applicable to this field. Students 
learn to integrate sustainability into various aspects of business, including management, 
finance and marketing, fostering an understanding of ethical and sustainable operations. These 
skills are also important for promoting sustainable tourism, which demands careful 
consideration of environmental impacts, community engagement and long-term economic 
viability. Thus, graduates will be well prepared to advance sustainable tourism practices, 
contributing to a more responsible and sustainable global tourism industry. 

2.1.3 Master’s Degree Programme in International Business Relations 

The Master’s Degree Programme in International Business Relations is designed for Bachelor’s 
graduates with a background in business who wish to pursue careers in international business 
settings. Currently, students have the option to choose from three different specialisations: 
Applied Corporate Law, Financial Management and International Marketing. 

Regarding the integration of principles and practices related to sustainable 
tourism, the following insights emerge from an analysis of the Study Regulations 
and the ECTS Guide: 

In terms of the “circular economy” concept, the ECTS Guide references the Sustainable 
Economy course, which explores the concept of a sustainable economy and its relevance to 
Environmental, Social, and Governance (ESG) criteria. The course also touches upon current 
trends in the circular economy (ECTS Guide MIWB, p. 22). It particularly emphasises the 
significance of social and ecological considerations, which are assumed to be cross-cutting 
functions in various businesses (Study Regulations MIWB, p. 14). 

The topic of Ethics is addressed in the ECTS Guide under the Advanced Topics in Financial 
Management course, available only to students specialising in Financial Management. Ethical 
corporate finance is one of the topics covered in this course (ECTS Guide MIWB, pp. 3f). 

“Green Tourism/Hospitality” and “Responsible Tourism/Travel” are incorporated into the 
programme through the acquisition of “Professional field-specific competencies and 
qualifications”. The Tourism & Event Management domain addresses the future activities of 
graduates, particularly focusing on the necessity to tackle “specific problems in tourism” and 
develop “sustainable tourism concepts” (ECTS Guide MIWB, pp. 13f). 
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Environmental 

The Sustainable Economy course and the emphasis on the 
circular economy promote environmentally friendly 
business practices and address the environmental 
dimension of the ESG criteria. This includes reducing the 
ecological footprint and promoting the sustainable use of 
resources. 

Social 

By emphasising “ethical corporate finance” and 
“responsible tourism/travel”, the degree programme 
addresses the social aspect of ESG criteria. This involves 
promoting ethical business practices and fostering 
sustainable tourism concepts that prioritise social 
responsibility and cultural sensitivity. 

Governance 

The focus on business ethics, particularly in financial 
management, underscores the programme’s dedication to 
fostering good corporate governance. This involves 
instilling values such as transparency, accountability, and 
ethical decision-making. 

Summary 

While the programme integrates some aspects of sustainability, there is no specific focus on 
sustainable tourism. However, through its specific programme content and partial integration 
of ESG-relevant topics, the Master’s degree programme provides a comprehensive education 
that sensitises students to make sustainable and ethical decisions in their future professional 
roles, thereby contributing positively to society and the environment. 

2.1.4 Master’s Degree Programme in International Wine Marketing 

The Master’s Degree Programme in International Wine Marketing offers training in 
international wine business and marketing management. The programme is aimed at 
Bachelor’s graduates from various disciplines. Emphasis is placed on preparing graduates for 
the wine industry by providing them with a range of methods from the field of marketing 
management. 

Regarding the integration of sustainable tourism, the following observations 
emerge from an analysis of the Study Regulations and the current ECTS Guide: 

In the area of “cultural tourism”, the ECTS Guide references wine tourism and its engagement 
with trends and developments in international wine tourism within the Operational Marketing 3 
course. However, there is no mention of sustainable wine tourism in the course description 
(ECTS Guide MIWM, p. 17). 

The Current Issues in International Wine Business and Related Industries course addresses 
technological and socio-economic developments and their impact on the international wine 
industry. This course includes the keywords “eco-friendly” and “responsible tourism/travel”, 
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and the course description indicates coverage of ecological and sustainable production 
methods (ECTS Guide MIWM, p. 20). 

The keyword “systems degradation/protection” appears in the course description for 
“International Wine Industry 1”, which references “climate change and economic impacts” as 
a topic in the international wine industry (ECTS Guide MIWM, p. 11). 

 

Environmental 

The Current Issues in International Wine Business and 
Related Industries course explores ecological and 
sustainable production methods, promoting 
environmentally friendly practices within the wine industry. 
In International Wine Industry 1, topics such as climate 
change and its economic impacts on the wine sector take 
centre stage, emphasising the importance of 
environmental awareness and climate protection 
measures. 

Social 

The Operational Marketing 3 course examines wine 
tourism, exploring trends and developments in the global 
wine tourism sector. While it does not explicitly address 
sustainable wine tourism, its analysis of global trends 
supports a social dimension by advocating responsible 
travel and tourism practices. 

Governance 

Although the ECTS Guide may not specifically list courses 
covering governance topics, the exploration of sustainable 
and responsible production methods in Current Issues in 
International Wine Business and Related Industries 
suggests an understanding of responsible corporate 
management and ethical business practices within the wine 
industry. 

Summary 

An analysis of the Study Regulations and the ECTS Guide reveals that the programme 
addresses various dimensions of ESG criteria (environmental, social and governance) in certain 
areas, even if not explicitly stated. For instance, environmental awareness and sustainable 
production methods are covered in various courses such as the social dimension and is 
reinforced by addressing wine tourism and international trends, while the governance 
dimension is implied through the promotion of responsible business practices. While the 
programme does not explicitly discuss sustainable wine tourism, its analysis of global trends 
fosters a social dimension by advocating responsible travel and tourism practices. 

2.1.5. Master’s Degree Programme in Human Resource Management and Labour Law 

The Master’s Degree Programme in Human Resource Management and Labour Law is an 
interdisciplinary business administration course focusing on HR management and employment 



19 
 

law. It covers a wide range of HR and employment topics, with options to specialise in either 
labour law or personnel development and labour markets. 

An analysis of the Study Regulations and the ECTS Guide with respect to the 
defined keywords reveals the following insights: 

In the context of the keyword “diversity”, the Study Regulations mention the Diversity 
Management in a Legal Context course within the In-Depth Topics of Law specialisation (Study 
Regulations MHRM, p. 7). The ECTS Guide highlights topics such as Intercultural 
Communication, New Approaches in Leadership Development and Talent Management (Study 
Regulations MHRM, p. 9, English version), knowledge about diversity management and 
corporate health programmes (ECTS Guide MHRM, p. 13, German version), and the Diversity 
Management and Corporate Health Programmes courses (ECTS Guide MHRM, p. 14, German 
version) as part of the Negotiations and Current Issues in HR Communication course. The 
keywords “gender sensitivity” and “inclusivity/inclusion” should also be considered as 
dimensions of diversity management in this context. 

 

Environmental The programme does not focus on environmental issues. 

Social 

The topic of Diversity Management in a Legal Context is 
explored in depth in one course. Another course, 
Negotiations and Current Issues in HR Communication, 
focuses on intercultural communication, new approaches 
to leadership development and talent management, while 
also covering diversity management and corporate health 
programmes. This content promotes social sustainability by 
fostering an inclusive and equitable work environment, 
which is crucial in sustainable tourism. 

Gender sensitivity and inclusion: These aspects are integral 
to diversity management and are addressed in various 
courses and lectures. This demonstrates a clear 
commitment to social responsibility and the promotion of 
an inclusive corporate culture, which is also crucial in the 
context of sustainable tourism. 

Governance 

The degree programme combines the legal aspects of HR 
management, which are crucial for responsible corporate 
management. It addresses compliance with labour law 
regulations and the promotion of a fair and inclusive 
working environment. Additionally, sustainable and 
responsible corporate governance is emphasised in the 
context of sustainable tourism to ensure fair and 
sustainable working conditions. 
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Summary 

The Master’s Degree Programme in Human Resource Management and Labour Law promotes 
the social and governance dimensions of sustainability by addressing topics such as diversity 
management, gender sensitivity, inclusion and the legal aspects of HR management. While 
the programme does not explicitly integrate environmental practices of sustainable tourism, it 
establishes a solid foundation for social sustainability and responsible business management, 
which are crucial for sustainable tourism. A stronger integration of environmentally related 
topics and explicit reference to the ESG dimensions could further enhance the programme and 
increase its relevance in the context of sustainable tourism. 

2.1.6 Master's Degree Programme in European Studies – Management of EU Projects 

The Master’s Degree Programme in European Studies — Management of EU Projects is 
intended for Bachelor’s graduates seeking an interdisciplinary and internationally oriented 
degree with a strong focus on the European Union. Students can specialise in either EU policies 
or EU project management.  

An analysis of the Study Regulations and the current ECTS Guide in relation to the 
defined keywords reveals the following: 

Regarding the keyword “circular economy”, this degree programme addresses EU economics 
and sustainable development, particularly in finance and innovative currencies. It also covers 
European climate and energy policies (e.g. the European Green Deal) and specific policy areas 
such as emissions trading, energy efficiency, social stability and the expansion of renewable 
energies (ECTS Guide MEST, p. 14). This is also relevant to the keyword “sustainable 
development”. 

For the keyword “diversity”, the ECTS Guide for the Teambuilding and Intercultural Team 
Management course includes topics on intercultural project teams, organisational 
measurement, and rules for intercultural teams (ECTS Guide MEST, p. 6). 

 

Environmental 

The degree programme explores EU economics and 
sustainable development, especially in finance and 
innovative currencies. It also covers European climate and 
energy policies, including the European Green Deal, and 
policy instruments such as emissions trading, energy 
efficiency, social stability, and the expansion of renewable 
energies. This fosters an understanding of environmentally 
friendly practices and sustainable development, which are 
also relevant to sustainable tourism. 
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Social 

Diversity: The Teambuilding and Intercultural Team 
Management course covers topics such as intercultural 
project teams, organisational measurement, and rules for 
intercultural teams. These aspects promote social 
sustainability by strengthening diversity and inclusion in 
international and intercultural contexts, which are also of 
great importance in sustainable tourism. 

Governance 

The programme places an emphasis on EU policies and the 
management of EU projects, including the political and 
legal frameworks important for responsible business 
management. This includes compliance with regulations 
and guidelines, promoting social stability, and supporting 
sustainable economic practices that are essential for 
sustainable tourism. 

Summary 

While the programme only indirectly addresses various dimensions of sustainability and their 
relevance to tourism, it integrates key ESG dimensions by tackling issues of the circular 
economy, sustainable development, and social diversity. These aspects are relevant to the 
principles and practices of sustainable tourism as they promote environmentally friendly 
practices, social inclusion, and responsible governance. Although the programme does not 
explicitly target sustainable tourism, it provides a solid foundation for implementing sustainable 
tourism practices through its comprehensive treatment of sustainability issues in the European 
context. An explicit integration of tourism aspects could further enhance the programme’s 
relevance to this field. 

2.1.7 Conclusion 

The six degree programmes examined vary in their integration of sustainability and sustainable 
tourism, with some placing a strong emphasis on sustainability and others incorporating it 
more indirectly or as a secondary focus. 

Emphasis on sustainability  

The Bachelor’s Degree Programme in International Sustainable Business stands out for placing 
sustainability at the core of its curriculum. It integrates sustainability into all aspects of 
business, including marketing, finance, and management, fostering a holistic understanding of 
sustainable practices. This programme provides a comprehensive education on sustainability, 
although it does not specifically focus on tourism. The skills gained, however, are easily 
transferable to the field of sustainable tourism. 

In contrast, the Bachelor’s Degree Programme in International Business Relations and the 
Master’s Degree Programme in International Business Relations only integrate sustainability 
selectively, particularly through optional courses such as those related to sustainable tourism  
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Several programmes place a strong emphasis on social sustainability through diversity in the 
Tourism and Event Management specialisation. This approach makes sustainability less central 
and more dependent on individual student choices. 

Focus on sustainable tourism 

Among the programmes, sustainable tourism is directly addressed only in those with a tourism-
related focus, such as the Bachelor’s Degree Programme in International Business Relations 
(in its Tourism specialisation) and the Master’s Degree Programme in International Business 
Relations. Both programmes include aspects like Green Tourism/Hospitality and Responsible 
Tourism/Travel, though sustainable tourism is not a core theme for all students. The 
sustainability aspect in tourism is thus treated as a niche area, rather than being integrated 
across the entire curriculum. 

In contrast, programmes like the Master’s Degree Programme in International Wine Marketing 
and the Master’s Degree Programme in European Studies – Management of EU Projects 
address sustainability within their specific industries (wine and EU project management), 
focusing on topics like sustainable production methods and the circular economy. These 
programmes indirectly contribute to sustainable tourism by fostering environmentally friendly 
and socially responsible business practices but do not focus on sustainable tourism itself. 

ESG dimensions 

All programmes integrate some elements of Environmental, Social, and Governance (ESG) 
criteria, but the depth of coverage varies. The Bachelor’s Degree Programme in International 
Sustainable Business and the Master’s Degree Programme in European Studies – Management 
of EU Projects offer comprehensive treatment of ESG dimensions, covering areas like 
environmental policies (e.g. the European Green Deal), social diversity, and governance 
frameworks. These programmes prepare students for a wide range of sustainable business 
practices, though not necessarily within a tourism context. 

The Master’s Degree Programme in Human Resource Management and Labour Law focuses 
primarily on the social and governance dimensions, addressing diversity management, gender 
sensitivity, and compliance with labour law. While these aspects are important for social 
sustainability, the programme lacks a strong environmental focus, limiting its relevance to 
sustainable tourism beyond social responsibility. 

Integration of sustainability into industry-specific topics 

Programmes like the Master’s Degree Programme in International Wine Marketing and the 
Master’s Degree Programme in European Studies – Management of EU Projects integrate 
sustainability within their respective industries. The International Wine Marketing programme 
includes responsible tourism and eco-friendly production methods, while the European Studies 
programme covers sustainable development, energy efficiency, and social stability. These 
programmes provide industry-specific sustainability knowledge that can be applied to 
sustainable tourism, even though sustainable tourism is not their primary focus. 

Social sustainability and inclusion 

management and inclusion. The Master’s Degree Programme in Human Resource Management 
and Labour Law and the Bachelor’s Degree Programme in International Business Relations 
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(with its intercultural communication focus) address these topics in depth, promoting inclusive 
work environments and fostering social responsibility. These aspects are vital for sustainable 
tourism, where intercultural sensitivity and community engagement are crucial. 

The findings above allow for the following conclusions to be drawn:  

The Bachelor’s Degree Programme in International Sustainable Business provides the most 
comprehensive education in sustainability across all business functions, while other 
programmes treat sustainability more selectively, particularly in niche areas like tourism or 
specific industries. Only the Bachelor’s Degree Programme in International Business Relations 
and the Master’s Degree Programme in International Business Relations directly address 
sustainable tourism, though these are optional specialisations. The other programmes touch 
on sustainability in ways that are relevant to tourism (e.g. eco-friendly practices, social 
diversity), but sustainable tourism itself is not a core focus. 

All programmes address ESG criteria to some degree, but the Bachelor’s Degree Programme 
in International Sustainable Business and the Master’s Degree Programme in European Studies 
– Management of EU Projects stand out for their broad and integrated approach to ESG, 
making these programmes more adaptable to the growing emphasis on sustainability in various 
industries, including tourism. 

The emphasis on diversity, inclusion and gender sensitivity in programmes like the Master’s 
Degree Programme in Human Resource Management and Labour Law and the Bachelor’s 
Degree Programme in International Business Relations highlights their commitment to social 
sustainability, which is essential for creating equitable and inclusive tourism environments. 

In summary, while all programmes address sustainability in some form, the degree to which 
sustainable tourism is incorporated varies. Programmes focused on international business, 
such as the Bachelor’s Degree Programme in International Business Relations, provide a more 
targeted approach to sustainable tourism, though as an optional component. Programmes like 
the Bachelor’s Degree Programme in International Sustainable Business offer a more general, 
but comprehensive, sustainability education that can be applied across industries, including 
tourism. 
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2.2. Integration of sustainability and sustainable tourism at FTU 

The following study programmes were analysed:  

• Bachelor’s Degree Programme in Tourism (Macedonian and English)  

• Bachelor’s Degree Programme in Gastronomy  

• Bachelor’s Degree Programme in Hotel and Restaurant Management  

• Bachelor’s Degree Programme in Management in the Service Sector  

• Bachelor’s Degree Programme in Customs and Freight Forwarding (Macedonian & English) 

• Bachelor’s Degree Programme in Insurance and Risk Management  

• Master’s Degree Programme in Tourism Management  

• Master’s Degree Programme in Gastronomy and Food Processing Technologies  

• Master’s Degree Programme in Insurance and Risk Management  

• Master’s Degree Programme in Customs and Freight Forwarding (Macedonian & English) 

2.2.1 Bachelor’s Degree Programme in Tourism (Macedonian and English) 

The Bachelor’s Degree Programme in Tourism is available in both Macedonian and English. 
This programme has been a cornerstone of the Faculty since its inception and is, in fact, the 
programme for which the Faculty is most renowned. The tourism and catering sectors are 
expanding rapidly worldwide, and this programme provides the necessary academic training 
for graduates to succeed both domestically and internationally. The programme is primarily 
aimed at creating highly skilled professionals capable of addressing the challenges of modern 
tourism, with a focus on managerial skills, effective resource use, and adapting to changing 
conditions. 

The primary fields covered include tourism and hospitality, management and organisational 
sciences, humanities, economics, and the application of quality and management standards. 
The programme fosters the development of knowledge and understanding of modern 
methodologies for researching phenomena related to the development and management of 
the tourism sector, which is a complex process involving numerous economic and non-
economic activities.  

Regarding the integration of sustainable tourism principles and practices, an 
analysis of the curricula (study guides in English and Macedonian) highlights the 
following: 

In the Tourism study programme, the most frequently used keyword related to sustainable 
tourism is “environment,” which appears in most of the course descriptions. The term 
“environment” is also used broadly, encompassing not only the protection of natural 
surroundings but also the socio-economic environment. 
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Another prevalent keyword in many courses is “destination development.” This focus is 
expected, as most mandatory and elective courses are related to tourism development, where 
the management and development of tourist destinations play a dominant role.  

The keyword “ethical” is also prominent and is incorporated into courses such as Basics of 
Management, Sustainable Tourism Development, Management in Tourism and Hospitality, 
Human Resources Management, Business Communication, International Management, Control 
and Audit, and Public Relations. Ethical principles are not only part of tourism-related topics 
but are also integral to several elective courses in the domains of business and economics. 

Other frequently used keywords include “impact assessment” and “heritage,” which appear in 
courses such as Cultural Heritage, Sociology of Tourism, Sustainable Tourism Development, 
Food and Culture, Tourist Destination, Hotel Management, Travel Agencies, Health Tourism, 
Environment and Tourism, and Hotel Engineering. 

However, the keyword “sustainable development” is mentioned in only a few course 
descriptions, specifically in Sustainable Tourism Development, Tourist Destination, and 
Environment and Tourism. This is somewhat concerning, as it would be expected that such an 
essential concept would be more widely covered. Increasing the use of this keyword would 
help ensure that future graduates have a deeper understanding of the crucial elements of 
sustainable tourism development and the skills to implement sustainable practices. 

Other keywords that are used less frequently in the Tourism study programme include 
“corporate social responsibility” (courses: International Management, Cultural Heritage), 
“cultural tourism” (courses: Food and Culture, Cultural Heritage), “diversity” (courses: Human 
Resources Management), “eco-friendly” and “ecosystem protection” (courses: Environment 
and Tourism), “equality” (courses: Sociology in Tourism, Human Resources Management), 
“protected areas” (course: Environment and Tourism), and “water pollution” (course: Food 
and Beverage Quality Testing Methods). 

The analysis also reveals that some essential keywords are entirely absent from course 
descriptions. These include “biodiversity”, “conservation”, “energy efficiency”, “gender-
sensitive”, “green tourism”, “local community”, “preservation”, “responsible travel”, “rural 
tourism”, “soft tourism”, “waste”, “water management” and “wildlife.” However, it could be 
argued that these terms might be covered within the teaching materials themselves. 
 

Environmental 

The keyword “environment” is mentioned in most of the 
courses. While sometimes used in a more general way, the 
keyword in the sense of sustainable development of natural 
surroundings and their protection and promotion is used in 
many of the courses. The environmental aspect is the most 
prevalent of the ESG dimensions. The term “sustainable 
development” is also used more in the sense of 
environmental protection, although it can be included in 
the government dimension of sustainable tourism. 
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Social 

The terms “ethical”, “integrated”, “diversity” and “equality” 
are frequently used in many courses, typically to address 
the social aspects of tourism development. The principles 
of ethics, diversity, and equality also appear in other 
courses that are only loosely related to tourism and are 
often elective. Another term commonly found in course 
descriptions is “corporate social responsibility”. While this 
term may belong more to the governance dimension, the 
courses that mention it tend to focus on the social aspects 
of sustainability. 

Governance 

The term “destination development” is frequently used in 
courses, focusing on the processes of management like 
planning, operation and control. These courses teach best 
practices for sustainably managing internal and external 
factors. A key activity in tourism destinations is identifying, 
evaluating, and developing values for various tourism 
offerings. The term “heritage” relates to governance, 
emphasizing the role of cultural values in tourism. “Impact 
assessment” is also highlighted, aiming to reduce the 
negative effects of uncontrolled tourism. 

 

Summary 

The analysis concludes that many of the provided courses cover all ESG dimensions and 
aspects of sustainability. However, the Tourism study programme (based on the 
curricula/study guides) lacks some essential keywords related to tourism sustainability. These 
keywords should be included in the course descriptions to highlight the sustainable focus of 
the courses and present this information to students before enrolment or course selection. 

2.2.2 Bachelor’s Degree Programme in Gastronomy 

The tourism sector is becoming increasingly complex, with growing demand for skilled 
administrators and managers across all domains, including hotels, catering services, food 
production, hospitality, and media. This trend is also evident in the Macedonian tourism and 
catering industries, highlighting the need for the Bachelor’s Degree Programme in Gastronomy 
at the Faculty of Tourism and Hospitality. This programme equips students with essential skills 
and knowledge in areas such as resource utilisation, human resource management, product 
and service creation, quality enhancement, cost reduction, marketing and innovation. It aims 
to transform chefs into professional experts, proficient not only in culinary arts but also in 
managerial skills necessary for hotel and catering businesses. 

Students will learn both modern techniques and the innovative application of traditional 
recipes, enabling them to create a competitive blend of contemporary and traditional elements 
in gastronomy. A key focus of the programme is the use of organic and fresh ingredients, 
emphasising their role in producing nutritious and healthy food.  
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An analysis of the curriculum revealed several insights related to sustainable 
tourism principles and practices: 

The most frequently used keywords in the courses include “destination development” (e.g. in 
Environment and Tourism, Tourist Destination), “cultural tourism” (courses: Food and Culture, 
Cultural Heritage), “ethical” (Management in Tourism, International Management), 
“sustainable development” (Tourist Destination, Sustainable Tourism Development), 
“sanitation management” (Basics of Cooking, Methods for Food and Beverage Quality 
Analyses), “protection” and “protected areas” (Protection of Cultural Heritage, Tourist 
Geography), “integrated” (Sociology of Tourism, Integrated Market Communication 
Strategies), “equality” (Sociology of Tourism, Human Resources Management), “ecosystems 
protection” (Development Economics), “environment” (Environment and Tourism), and 
“knowledge sharing” (Entrepreneurship). 

Less frequently used keywords include “corporate social responsibility,” “green 
tourism/hospitality,” “impact assessment,” “small-scale production,” and “low impact”.  
 

Environmental 

The key environmental terms include “sanitation 
management”, “sustainable development”, “protection”, 
“protected areas”, “ecosystem protection” and 
“environment.” The programme primarily focuses on 
natural resources and values, particularly food and 
ingredients. Students are expected to use these resources 
responsibly without harming the environment. 

Social 

The social dimension is addressed by the frequent use of 
socio-cultural terms like “ethical”, “integrated”, “cultural 
tourism” and “equality”. Gastronomy, viewed both as a 
culinary art and a specific tourism offering, draws on local 
resources and traditional elements. This integration 
allows students to craft authentic gastronomic 
experiences and unique tourism offerings. 

Governance 

Gastronomy, as a part of tourism, can be seen as a sub-
sector and business practice. Beyond meeting tourists’ 
basic needs, food often shapes a destination’s image and 
branding. Key governance-related terms in sustainable 
tourism include “knowledge sharing”, “destination 
development” and “impact assessment”. Students must 
apply international standards to ensure food safety, 
considering health risks in culinary processes. Strong 
managerial and entrepreneurial skills are crucial for 
success in the hospitality industry. 

Summary 

This study programme incorporates keywords and terms related to sustainable tourism 
practices across various ESG dimensions, recognising that although gastronomy is a narrower 
segment of the tourism industry, it is deeply rooted in sustainability. Graduates will be taught 
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how to use resources effectively without harming the environment, aligning with the growing 
environmental awareness among contemporary tourists. The programme also emphasises the 
importance of local communities in offering authentic tourism experiences through the use of 
local ingredients and cultural practices. Effective management and governance techniques are 
crucial for the success of gastronomy and catering businesses. While the programme covers 
many ESG dimensions, some key terms — such as “waste”, “water management”, “rural 
tourism”, “responsible tourism”, “inclusivity”, “ecotourism”, “energy efficiency” and 
“authenticity” — are missing from the study guide, though they are likely addressed in the 
teaching materials of the courses. 

2.2.3 Bachelor’s Degree Programme in Hotel and Restaurant Management 

The Hotel and Restaurant Management programme is designed to create skilled professionals 
capable of managing the complexities of hotel and restaurant operations. The curriculum 
emphasises modern work methods, integrating new academic/scientific findings into practical 
solutions. Students will gain knowledge in hotel and restaurant processes, the spatial dynamics 
of the industry, the social and sociological aspects, the roles of participants, economic factors 
and the legal regulations governing these activities. 

Graduates will learn how to plan, organise and manage various roles, particularly in hotel and 
restaurant management. They will be trained in tasks such as planning operations in catering 
facilities, meal planning, food preparation, quality control, maintaining sanitary standards, 
ensuring a clean working environment, supervision and other managerial responsibilities. 

The conducted analysis of the Hotel and Restaurant Management curriculum 
reveals the following insights related to the integration of sustainable tourism 
principles: 

Frequently used keywords in the programme include “destination development” (courses: 
Tourist Destination, Foreign Languages, Sustainable Tourism Development), “environment” 
(courses: Environment and Tourism, Sociology, Health Tourism), “ethical” (courses: 
Management in Tourism, Business Communication), “integrity” (e.g. in Sociology of Tourism), 
“heritage” (courses: Cultural Heritage, Food and Culture), and “community-based” (courses: 
National Cuisine, Financial Management). 

Less frequent keywords include “corporate social responsibility”, “cultural tourism”, “eco-
friendly”, “equality”, “preservation”, “protected areas” and “water pollution” (e.g. in Methods 
for Determining Quality of Food and Beverages). 

These keywords, present in both elective and mandatory courses, reflect the programme’s 
focus on various aspects of sustainability. 
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Environmental 

Environmental issues are a key focus of the study 
programme, as reflected in the use of terms like 
"environment" in several courses. Beyond this general 
term, other environmentally related keywords include “eco-
friendly”, “ecosystem degradation/protection”, “protected 
areas”, “preservation”, “sustainable development” and 
“water pollution”. 

Social 

The keywords “ethical”, “integrity” and “community-based” 
belong to the more frequent terms used within the study 
programme of Hospitality and Restaurant Management and 
address the social dimension of the sustainable development 
of tourism. The modern hotel and restaurant businesses 
need highly skilled experts that will incorporate such social 
sustainability practices within their work. 

Governance 

The governance dimension is covered through the 
incorporation of related terms within several courses: 
“destination development” and “heritage” are more common 
among these terms. Other less used terms that are related 
to the governance part of sustainability are “heritage” and 
“cultural tourism”. There are several courses that are 
manager-related and that use principles of governance 
within the sustainable development of hotel and restaurant 
businesses or tourism in general. 

Summary 

The analysis of the curricula for the Tourism and Gastronomy programmes reveals that similar 
keywords frequently appear in course descriptions. However, the Hotel and Restaurant 
Management programme mentions these keywords more often. Notably, the dominant 
keyword “sustainable development” appears in only two courses: Sustainable Development of 
Tourism and Environment and Tourism. This programme is more specialised in hotel and 
restaurant operations, which explains the prevalence of more specialised terms. 

As with other Bachelor’s programmes at FTU, some keywords related to sustainable tourism 
and hotel/restaurant operations, such as “soft tourism”, “responsible tourism”, “local 
community”, “green hospitality”, “diversity” and “energy efficient”, are completely absent from 
course descriptions. 

2.2.4 Bachelor’s Degree Programme in Management in the Service Sector 

The Bachelor’s Degree Programme in Management in the Service Sector aims to train highly 
skilled professionals for managerial roles across various service industries. In today’s dynamic 
and globalised business environment, adaptability in the labour market is crucial. This 
programme provides students with both general management skills and specialised knowledge 
in specific service sector areas. 
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The programme emphasises disciplines essential for business operations, enabling graduates 
to apply their knowledge and skills effectively. It offers a broad curriculum, including subjects 
like management, statistics, business economics, law, marketing, accounting and logistics 
systems. Students can choose from various specialised modules: 

Promotional Management: Focuses on modern methodologies, promotional media trends, 
strategic planning, and financial activities related to promotion. 

Logistics Management: Covers essential methods for logistics operations, best practices, 
international logistics, and supply chain management. 

Management in Culture: Provides insights into cultural and economic geography, 
sustainable development of cultural resources, and managing natural and cultural assets. 

Management in Financial Operations: Offers theoretical and practical knowledge of 
financial operations, including international transactions, financial planning, and financial 
markets. 

An analysis of the curriculum reveals key insights related to the integration of 
sustainable tourism principles: 

The most frequently used terms in the analysed course descriptions are “heritage” (courses: 
Sociology in Tourism, Cultural Heritage, Management of Natural Resources, Culture and 
Sustainable Development), “ethical” (courses: Public Relations, Business Communication, 
International Management), “destination development” (courses: Event Tourism, Tourist 
Destination, Security in Tourism), “protection” (courses: Management of Cultural Resources, 
Culture and Sustainable Development), and “integrity” (courses: Integrated Market 
Communication, Logistical Systems). These terms are especially prevalent in the Management 
in Culture module, which is significant for sustainable tourism development. 

Less frequently used terms include “authenticity”, “community-based”, “conservation”, 
“corporate social responsibility”, “cultural tourism”, “diversity”, “eco-friendly”, “environment”, 
“equality”, “preservation”, “protected areas”, “sanitation management” and “sustainable 
development.” While each of them appears in only one or two courses, they cover a wide 
range of sustainability dimensions. 

Overall, the study programme addresses a broad spectrum of sustainable development topics, 
including sustainable tourism. 
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Environmental 

The environmental dimension of the study programme is 
examined relatively positively. The most frequent terms 
identified, such as “heritage” and “protection”, are 
environmentally focused. Less common, but still relevant, 
terms include “authenticity”, “conservation”, “cultural 
tourism”, “eco-friendly”, “environment”, “preservation”, and 
“protected areas”. All of these are essential for the 
sustainable development of tourism, which is viewed as a 
service-oriented sector that should protect and promote the 
environment. 

Social 

The social dimension of sustainability is reflected in the 
terms “ethical” and “integrity”, frequently used in the 
Management in the Service Sector programme. The service 
sector includes local community activities in creating 
products and services. Less common terms, mentioned in 
only a few courses, that refer to social aspects of sustainable 
development include “community-based”, “corporate social 
responsibility”, “diversity” and “equality”. 

Governance 

The sustainability practices of the ESG governance 
dimension are reflected in terms like “destination 
development”, “heritage” (managing cultural values), and 
“cultural tourism”. As the programme focuses on 
management operations and training skilled professionals in 
the service sector, most courses are governance-related. 
However, only a few courses mention sustainability-related 
keywords, though these can be applied to sustainable 
tourism development. 

Summary 

The Management in the Service Sector programme broadly covers sustainable development, 
though the modules do not directly focus on tourism. However, tourism-related courses within 
the modules do touch on aspects of sustainability. The governance element of sustainable 
development is underrepresented in the course descriptions, which should be addressed to 
better highlight the programme’s sustainable focus. 

Notably, crucial keywords such as “circular economy,” “ecosystems protection,” “gender-
sensitive,” “inclusion,” “local community,” and “responsible tourism” are absent from course 
descriptions. It is likely that these concepts are covered within the courses themselves. 

2.2.5 Bachelor’s Degree Programme in Customs and Freight Forwarding  

The Bachelor’s programme in Customs and Freight Forwarding aims to prepare students for 
management roles in these fields. Students will learn the fundamentals of legal and economic 
systems in both individual countries and the European Union, with a focus on international 
trade and communications, the core of customs operations. The programme equips students 
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with knowledge of customs and freight-forwarding roles, essential in the context of 
globalisation and global trade. 

Offered in both Macedonian and English, the programme covers the economic, financial and 
social impacts of international trade and customs. Understanding customs and freight 
forwarding is crucial for all businesses, including those in the tourism sector, as international 
travel and the importation of goods are key to developing tourism infrastructure. 

Analysis of the programme’s course descriptions (in both Macedonian and English) reveals the 
most frequently used keywords “integrity/integrated”, “ethical”, “sustainable development”, 
“destination development”, “sanitation management”, “preservation”, “heritage”, “equality” 
and “environment.” While the programme mentions fewer sustainability-related terms 
compared to other Bachelor’s programmes at FTU, the terms used cover a broad range of 
sustainable development aspects. 

Less frequently mentioned keywords include “water pollution”, “protection”, “eco-friendly” and 
“corporate social responsibility”, each appearing in only one course. These keywords reflect 
various dimensions of sustainable development. 

 

Environmental 

This study programme addresses environmental issues within 
the context of international travel and trade. Relevant keywords 
for this ESG dimension include “sanitation management”, 
“preservation”, and “environment”, as highlighted above. 
Environmental concerns are crucial for customs and freight 
forwarding due to the global nature of travel and trade, where 
protecting the environment is necessary, whether handling 
dangerous materials or managing the flow of people across 
borders to ensure safety. 

Social 

The social aspects of sustainable development in tourism within 
this study programme are covered through the use of some 
identified keywords, such as “integrity”, “ethical”, “heritage” and 
“equality”. The coordination of social and cultural differences is 
a managerial task also included in different workspaces of 
Customs and Freight Forwarding. The basic idea of customs is 
to protect firstly the country where customs are applicable, 
which includes the participation of the local population and their 
needs, in accordance with the determined legal framework.  

Summary 

While this study programme is only loosely related to tourism development, some keywords in 
the course descriptions (in both Macedonian and English) directly refer to sustainable tourism 
development. These references are mainly found in elective courses that students can choose 
during their studies. It is expected that fewer relevant terms would appear compared to other 
FTU programmes, as Customs and Freight Forwarding is a specialised field requiring expertise 
in international trade, law and economics. However, tourism is still relevant to this programme 
due to the global rise in international travel and the emergence of new markets, including 
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transcontinental ones. In this context, it is important to incorporate the concepts and practices 
of sustainable tourism development. 

2.2.6 Bachelor’s Degree Programme in Insurance and Risk Management 

The Insurance and Risk Management programme at FTU has been successfully integrating 
professionals into the business community in North Macedonia for the past two decades. The 
need for adaptability to internal and external risks in global markets drives the demand for 
skilled managers who can navigate natural, socio-cultural, economic and other challenges. 
Graduates from this programme are well-equipped to meet these needs. 

The programme was recently expanded from a focus solely on Insurance to include Risk 
Management, reflecting the growing demand for expertise in risk assessment and mitigation. 
This change is particularly relevant in North Macedonia, where the insurance sector is still 
developing within the context of a newly established market economy. Risk Management is 
vital across all business sectors, particularly in insurance companies. Graduates will acquire 
skills in both insurance and financial services, enabling them to work in various financial 
institutions or sectors. 

The interdisciplinary nature of this programme integrates fields such as organisational 
sciences, management, economics, law, applied mathematics, and socio-psychological and 
computer sciences. 

An analysis of the curriculum reveals the frequent use of terms related to ESG dimensions and 
sustainable development. Common keywords include “community-based”, “destination 
development”, “environment”, “equality”, “ethical”, “heritage”, “integrated”, “protection”, and 
“sustainable development”. Interestingly, despite its limited direct connection to tourism, the 
programme frequently references sustainable tourism development.  

Less common keywords include “social protection”, “small-scale production”, “sanitation 
management”, “preservation”, “eco-friendly”, “corporate social responsibility”, and “carrying 
capacity”, all of which align with ESG dimensions. 

 

Environmental 

Environmental issues are covered in the Insurance and Risk 
Management programme, not just in tourism-specific 
courses. Best practices for environmental protection must be 
followed in all types of businesses, focusing on risk 
prevention, mitigation, and the role of insurance policies. 
The most common environmental terms in the programme 
are “protection”, “environment”, and occasionally “heritage”. 
Less frequently used but still relevant terms include 
“preservation”, “eco-friendly”, and “carrying capacity”. 

Social 

Several terms were identified that are related to the social 
aspects of sustainable development. The most frequent 
keywords that belong to this category are the following: 
”community-based”, “equality”, “ethical”, “integrated”. This 
study programme is closely related to both insurance and 
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risk management with topics that cannot exclude the social 
dimension. In modern business operations (as well as in the 
tourism sector), the principles of ethics, equality and 
integration are important development pillars. 

Governance 

The study programme includes the terms “destination 
development” and “sustainable development” in the 
description of the courses that are governance-related and 
affect sustainable development and tourism, mostly as part 
of elective courses. The management activities of the future 
workforce in these areas must incorporate skills and 
knowledge that are inherently sustainable. 

Summary 

It can be concluded that this study programme is only loosely connected to tourism and, 
therefore, to sustainable tourism development. The terms identified as important for 
sustainable tourism are included in courses that focus, to varying extent, on tourism 
development, which are mostly elective. Other keywords related to sustainable development 
primarily refer to the business environment. As tourism enterprises also rely on services like 
insurance and risk management, these keywords are relevant to sustainable tourism 
development. 

2.2.7 Master’s Degree Programme in Tourism Management 

As mentioned earlier, the study programme in Tourism is the most recognizable at FTU. In the 
process of continuous development of this study programme, students can acquire a Master’s 
degree in Tourism Management in accordance with the needs of the business community and 
global processes in the educational and professional fields. With the completion of the second 
cycle of studies (Master’s degree), graduates will acquire knowledge at an advanced level in 
the fields of tourism and management of tourism-related business entities according to higher 
education and internationally recognised academic and scientific standards. 

Graduated students are systematically trained to apply management solutions in modern 
surroundings using innovative methodologies to respond to various issues in the field of 
tourism and hospitality. They will be able to incorporate the knowledge and know-how gained 
in completing managerial tasks in different workplaces. They will also be able to incorporate 
autonomous ideas, solutions and best practices in various research processes, especially 
research on the tourist market with its specific risks and management standards. Graduates, 
as a professionally trained and educated managerial workforce, will constantly work on 
improving quality in all domains and applying adequate strategies for managing different 
business entities in the tourism sector. They will gain a high level of professional competence 
in various specific academic fields, allowing them to implement knowledge in practice. 
Consequently, the dominant academic research fields elaborated within the study programme 
in Tourism Management are Tourism and Hospitality Management, Organisational Sciences, 
Humanities, and Economics, along with practical skills related to quality improvement and 
meeting management standards. 
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The study programme in Tourism Management allows for a deeper understanding of modern 
research methodologies in the fields of tourism and management, as well as decision-making 
processes in turbulent and complex market conditions. 

From the analysis of the curriculum and the description of the courses taught 
within this Master’s degree programme, the following conclusions can be drawn: 

The study programme in Tourism Management shows a relatively low number of courses that 
mention only some of the provided keywords. The more frequent terms used in the description 
of the courses within the curriculum are as follows: “destination development” (courses: 
International Tourism Management, Managing Quality in Tourism, E-Business, Capital and 
Risk), “environment” (courses: Ecology and Food Consumption, Selective Types of Tourism, 
Tourism and Local Economic Development, Tourism Resources), “ethical” (courses: Inter-
Cultural Competencies in the Tourism Discourse, Principles and Methods of Tourist Guiding, 
Methodology of Survey Research, International Tourism Management), “local community” 
(courses: Tourism and Local Economic Development, International Tourism Management) and 
“protection” (courses: Tourism Resources, Ecology and Food Consumption, Selective Types of 
Tourism, Spatial Planning in Tourism). These courses have more than one keyword included 
within their descriptions. Frequency of the terms is somewhat less compared to the study 
programme in Tourism (Bachelor’s degree). However, the identified sustainability-related 
terms can be grouped within the ESG dimensions. 

Less frequent terms mentioned in the curriculum (study guide) include “community-based”, 
“eco-friendly”, “impact assessment”, “heritage”, “preservation”, “sustainable development”, 
“sustainable urbanisation”, “waste”, and “water management”. 

 

Environmental 

Environmental issues in the Tourism Management 
programme are primarily addressed through terms like 
“environment” and “protection”, which appear frequently 
in the study guide. Less common terms in course 
descriptions include “eco-friendly”, “preservation”, and 
“waste”. The environmental dimension is well integrated 
into the programme. Master’s students, like graduates of 
the Bachelor’s degree in Tourism, are expected to prioritise 
environmental protection and improvement when 
managing and developing tourism sustainably. 

Social 

The social dimension of ESG in tourism is highlighted 
through keywords found in elective and mandatory 
courses: “ethical” and “local community” as common 
terms, with “community-based” and “heritage” appearing 
less often. Social factors play a crucial role in sustainable 
tourism development, particularly as this programme 
focuses on management processes that must account for 
various human, cultural, and social elements. 
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Governance 

Within the Tourism Management programme, the 
governance aspect of sustainable development is 
highlighted by terms like “destination development”, 
“impact assessment”, “sustainable urbanisation”, “water 
management”, and “sustainable development”. Graduates 
must understand the impact of their actions on both the 
business and destination to effectively shape tourism 
policies. 

Summary 

From the keyword analysis conducted of the Master’s Degree Programme in Tourism 
Management, it can be concluded that the number of keywords in the study guide is relatively 
lower than in the first-cycle Bachelor’s programme in Tourism. However, this is likely because 
the Master’s programme typically attracts students with undergraduate education in tourism, 
who are already familiar with key concepts in tourism sustainability and development. 
Additionally, as this is a higher level of education, the study guide does not cover all the details 
taught in elective and mandatory courses. Sustainable development is a predominant theme 
in the Master’s programme and is mainly addressed through the teaching process and 
materials. 

2.2.8 Master’s Degree Programme in Gastronomy and Food Processing Technologies 

Food plays a significant role in tourism. While tourists need food for survival, it also serves as 
a significant motivator, drawing visitors to specific destinations due to unique food traits. These 
may include rare ingredients, innovative combinations, interesting preparation methods and 
traditional dining settings. 

The Master’s Degree Programme in Gastronomy and Food Processing Technologies aims to 
create professionals by linking theory and practice in modern higher education. Graduates will 
acquire skills in providing high-quality catering and hospitality services, along with expertise in 
food-related activities in various SMEs. The programme is a result of collaboration between 
the Faculty of Tourism and Hospitality in Ohrid and the Faculty for Biotechnical Sciences in 
Bitola, both of the University of St. Kliment Ohridski – Bitola, and was accredited in 2023 as a 
joint programme of the two institutions. 

The programme offers comprehensive knowledge in gastronomy, biochemical, technological, 
legislative, and managerial aspects of the hospitality sector and food processing. It addresses 
emerging global trends, such as healthy and organic food consumption, diverse food 
processing methods, and preservation techniques. 

The demand for such trained professionals in North Macedonia is expected to grow, as 
gastronomy and food processing are interdependent fields vital for the hospitality industry and 
broader economic development. 

The curriculum analysis of this Master’s programme shows that sustainable development is 
only partially integrated. Terms related to sustainability, such as “environment” and “protected 
areas”, appear in a limited number of courses. Other terms like “corporate social 
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responsibility”, “destination development” and “waste management” are mentioned a few 
times only, making it difficult to fully align them with the three ESG dimensions. 

 

Environmental 

Within the study programme, environmental aspects are 
primarily highlighted by keywords like “environment”, and 
“protected areas”. However, these terms are only 
addressed in courses at FTU, not at the joint institution in 
Bitola. 

Social 

The social aspects are addressed only by the term 
“corporate social responsibility,” indicating insufficient 
coverage of social issues, which is expected in a 
programme focused on food processing. However, 
involving the local population in food production, especially 
in traditional gastronomic specialties, plays a key role in 
culture-related tourism, such as Gastronomic Tourism. The 
local agricultural sector, including farmers and producers, 
can greatly benefit from their involvement in such tourism 
offers. 

Governance 

Governance aspects of sustainability are more prevalent in 
this Master’s programme, with more related keywords than 
the other two programmes mentioned. These terms 
include “destination development”, “energy efficient”, 
“sanitation management”, “sustainable development”, 
“waste”, and “water management”. The analysis shows 
that almost all of these keywords are covered in one course 
at FTU: Sustainability in the Hospitality Industry, which 
focuses on the sustainable operation of hospitality and 
catering businesses. Another relevant course, Agriculture 
and Apiculture, is taught at the partner institution, the 
Faculty of Biotechnical Sciences in Bitola. 

Summary 

In summary, the Gastronomy and Food Processing Technologies programme only occasionally 
addresses aspects of sustainable tourism development. This is perhaps expected, as the 
programme was recently created as a joint effort between the Faculty of Tourism and 
Hospitality in Ohrid and the Faculty of Biotechnical Sciences in Bitola. 

Most of the curriculum’s courses, both elective and mandatory, are primarily technical, focusing 
on Food Processing, with a smaller portion dedicated to Gastronomy. Nearly all identified 
keywords come from courses taught by FTU staff, making them more aligned with 
Gastronomy. Only one course, offered by the Faculty of Biotechnical Sciences, incorporates 
sustainability-related terms. It is recommended that sustainable tourism practices, along with 
broader sustainability principles, be integrated into all future courses and teaching materials. 
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2.2.9 Master’s Degree Programme in Insurance and Risk Management 

This Master’s programme shares similar intentions and goals with the Bachelor’s Degree 
Programme in Insurance and Risk Management discussed above. By the time it was introduced 
and accredited in 2022, the Faculty of Tourism and Hospitality already had 20 years of 
experience in postgraduate Insurance studies, which has since expanded into Risk 
Management. 

The programme’s teaching staff continuously monitors developments in the field, applying 
them to both theory and practice. Courses are regularly updated to reflect these changes by 
enhancing the curriculum’s content. 

Expanding the previous Insurance programme has enriched the knowledge and skills of 
postgraduate students, equipping them with practical abilities in Insurance as a risk 
management strategy. Additionally, students learn various techniques, methods and strategies 
related to Risk Management, covering both financial and non-financial business sectors. 

The Master’s Degree Programme in Insurance and Risk Management was analysed 
for sustainability-related keywords in its curriculum and course descriptions, with 
the following observations: 

The programme focuses on a specialised area not directly linked to tourism development. 
However, many providers in the tourism sector operate as business entities, making insurance 
and risk management relevant to their operations. 

The most common keywords are “ethical” (courses: Financial Reporting and Revision, 
Methodology for Survey Research) and “integrated” (courses: Case Studies and Research 
Methods in Insurance, Business Logistics). 

Keywords mentioned in only one course include “community-based,” “cultural tourism,” 
“destination development,” “environment,” “heritage,” “local community,” “preservation,” and 
“sustainable development.” Only two terms from the agreed list are frequently used, both from 
the social aspect of ESG dimensions, which is expected due to the programme’s specialised 
focus. Less frequent terms should also be considered when grouping keywords within ESG 
dimensions. 
 

Environmental 

The environmental aspect of ESG is reflected only in the 
less frequent terms “environment” and “preservation”. This 
highlights the relative neglect of this sustainability 
dimension in the study programme. Insurance and risk 
management are only loosely connected to environmental 
protection and improvement, despite often considering 
negative environmental factors. 
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Social 

The social aspects of sustainability are addressed through 
the more frequent terms “ethical” and “integrated,” as well 
as the less common “community-based,” “heritage,” and 
“local community.” The social element is the most 
prominent dimension linked to the identified keywords, 
which should be further enhanced in the future. 

Governance 

The governance aspect of the ESG sustainability 
dimensions is addressed through less common keywords in 
the study guide (curriculum): “sustainable development”, 
“cultural tourism”, and “destination development”. While 
tourism businesses typically apply knowledge of insurance 
and risk management, the governance dimension of 
sustainability is not adequately covered in the programme. 

Summary 

The main conclusion from the analysis of the Master’s Degree Programme in Insurance and 
Risk Management is that sustainability-related keywords are insufficiently used in course 
descriptions. As noted, Insurance and Risk Management do not directly reference tourism 
development; rather, it is often the reverse. These fields are more closely tied to the business 
environment, making them more specialised than tourism. The Master’s programme is even 
more focused than the Bachelor’s. 

Notably, social-related terms dominate the three identified dimensions of sustainability, while 
environmental and governance aspects are covered only minimally with a few keywords. As 
tourism increasingly relies on expertise in insurance and risk management, it is recommended 
to include more sustainability-related terms in the curriculum. 

2.2.10 Master’s Degree Programme in Customs and Freight Forwarding 

The Master’s Degree Programme in Customs and Freight Forwarding in the second cycle is 
somewhat similar to the corresponding Bachelor’s programme. It was introduced to meet the 
needs of the customs and business community, as well as of graduates already well-versed in 
customs, international trade, logistics, economics, and law. Customs, as a field of study, 
requires a multidisciplinary approach, encompassing economic, legal, political, social, and 
security aspects to address the complex challenges faced by both the academic and business 
communities. 

The transport of goods and movement of people often involves crossing state borders, 
necessitating expert staff to handle customs control. Similarly, the transport of goods across 
borders demands professionals with not only deep knowledge of the strict regulations and 
standards but also expertise in restrictions, taxation procedures, compliance, and logistics 
systems. 

Graduates of this programme can apply their knowledge and skills in state administration as 
well as in entrepreneurship, particularly in freight forwarding and logistics. They will gain the 
necessary competencies to perform tasks effectively in the field of foreign trade. 
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From the keyword analysis conducted within the Master’s Degree Programme in 
Customs and Freight Forwarding, the following conclusions can be drawn: 

The Master’s Degree Programme in Customs and Freight Forwarding pertains to a specialised 
domain. It must be noted that managers in tourism, at various levels and across different 
areas, often need knowledge of customs and/or logistics. However, the sustainability aspects 
of tourism development are likely insufficiently incorporated into the programme. 

The most frequent terms related to sustainable development are: “corporate social 
responsibility” (courses: Management in Customs Operation, Management in Freight 
Forwarding Operations), “environment” (courses: International Customs Conventions and 
Institutions, Consumer Behaviour, Capital and Risk, Financial Investment Management, 
Tourism and Local Economic Development, Management in Customs Operation, Management 
in Freight-Forwarding Operations), “ethical” (courses: Management in Customs Operation, 
Management in Freight-Forwarding Operations), “impact assessment” (courses: Risk 
Management, Tourism and Local Economic Development, Management in Customs Operation), 
“integrated” (courses: Contemporary Freight-Forwarding and Logistic Operations, Customs 
System and Policy of the European Union, International Economic Relations, Business 
Logistics), and “sustainable development” (courses: Tourism and Local Economic 
Development, Project Management). 

As shown, a relatively high number of keywords are frequently used across several courses 
within the Customs and Freight Forwarding programme. 

Terms less frequently found in the course descriptions include “community-based”, “integrity”, 
“local community”, “preservation”, and “protection”. 

All the identified keywords belong to the three designated dimensions of sustainability. 

 

Environmental 

The Master’s Degree Programme in Customs and Freight 
Forwarding addresses the environmental dimension with 
frequent use of terms like “environment” and “sustainable 
development,” and less frequent terms like “preservation” 
and “protection.” Given the focus of this programme, the 
environmental aspect is understandably less prominent in 
the curriculum. 

Social 

The social dimension is addressed through the use of the 
following keywords: “corporate social responsibility”, 
“ethical”, and “integrated”, which are more commonly 
used, as well as less frequent terms like “community-
based”, “integrity”, and “local community”. The social 
aspect is relatively well covered within the course 
descriptions, which has positive implications for the tourism 
sector, where knowledge in customs and freight forwarding 
is often applied. 
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Governance 

The study programme also addresses the governance 
dimension, as reflected by the inclusion of terms such as 
“impact assessment” and “sustainable development” in the 
analysed curricula (Macedonian and English). However, the 
Customs and Freight Forwarding programme places 
somewhat less emphasis on the governance dimension 
compared to the environmental and social aspects. 

Summary 

From the analysis, it can be concluded that the incorporation of sustainability-related 
keywords, covering the three dimensions (Environmental, Social, Governance), within the 
Master’s Degree Programme in Customs and Freight Forwarding is somewhat satisfactory. 
Given that this programme focuses on a specific theoretical and practical field, it is somewhat 
surprising that sustainability is addressed to such an extent. 

However, there is room for expanding the coverage of sustainability, not only in the course 
descriptions (in both Macedonian and English), but also in the teaching materials and methods. 
This is particularly important for keywords related to governance and environmental aspects 
of sustainability. 

Considering that Customs encompasses all types of entities (business and non-business) 
involved in foreign trade and travel, this programme holds some relevance to the sustainable 
development of tourism. 

2.2.11 Conclusion 

This analysis evaluated the inclusion of sustainability practices and principles within the 
Bachelor’s and Master’s programmes at the Faculty of Tourism and Hospitality in Ohrid. Most 
study programmes are delivered in Macedonian, with two Bachelor’s and one Master’s degree 
programmes offered in both English and Macedonian. Consequently, the list of keywords had 
to be translated from English into Macedonian, which posed some challenges with literal 
translations, requiring adjustments to retain their core meaning. 

The overall findings indicate that sustainability in tourism is satisfactorily covered, particularly 
in programmes more closely aligned with tourism development, such as the Bachelor’s degrees 
in Tourism, Gastronomy, and Hotel and Restaurant Management, and to some extent, 
Management in the Service Sector.  

Among the Master’s programmes, only Tourism Management has a significant focus on 
sustainable tourism development. Other programmes (Gastronomy and Food Processing 
Technologies, Customs and Freight Forwarding, and Insurance and Risk Management) are 
more specialised and less relevant to tourism, leading to limited inclusion of sustainability in 
these areas. 

One core finding is the absence of certain essential keywords for sustainable tourism in the 
curricula. The documents used in this analysis were course descriptions, which offer limited 
information about the actual course content. Therefore, it is recommended that sustainability 
practices and principles be more prominently featured in course descriptions to provide 
students with clearer guidance. 



42 
 

It is worth noting that important sustainability terms like “Agenda 2030” are missing, with the 
outdated “Agenda 21” still referenced. Although the terms are similar, updating course 
descriptions to include “Agenda 2030” is necessary. Another missing term is “gender-
sensitive,” although terms like “inclusivity” and “diversity” are present, potentially implying 
gender equality. Nevertheless, gender equality should be explicitly addressed. 

The term “circular economy” is also absent from the study guides. While its principles may be 
applied within economic and management domains, it is not directly mentioned. Programmes 
with less focus on tourism development generally cover basic sustainability principles, enabling 
graduates to apply their knowledge in sustainable tourism to some extent. 

In conclusion, most programmes address sustainability principles broadly. However, there is a 
notable disparity in the Master’s programmes. Of the four offered, only Tourism Management 
is strongly related to tourism, while the others perform poorly in integrating sustainability in 
tourism development due to their specialised focus in other academic fields. Nonetheless, 
students in these programmes may still apply their knowledge in tourism-related activities, 
incorporating some sustainability practices and principles.  
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3. The integration of sustainability at the individual level 

3.1. Methodology  

The third research question explores the extent to which individual department and/or faculty 
members contribute to teaching and research related to sustainable tourism. To analyse the 
contributions of individual staff to teaching and research related to sustainable tourism, a 
multifaceted research approach was employed: 

1) Firstly, this approach involved scrutinising published academic papers spanning the 
years 2018 to 2023, sourced from various repositories, e-libraries and Google Scholar 
profiles. Keyword searches in titles, abstracts and keywords helped identify key 
research. 

2) Secondly, keyword searches were also conducted regarding research projects 
carried out between 2018 and 2023. 

3) Thirdly, a detailed analysis of selected faculty members’ CVs and profiles will offer 
a nuanced understanding of their expertise, research focus, and contributions to 
sustainable tourism education and research. 

By synthesising these diverse sources of information, this research will shed light on the 
individual and collective impact of faculty members on the advancement of sustainable tourism 
studies. 

3.2. Research projects at the Department of Business Studies (UASB) 

The keyword searches were conducted on the website https://forschung.hochschule-
burgenland.at/, including the research catalogues published between 2018 and 2023 
(https://www.forschung-burgenland.at/ueber-uns/leistungskatalog/). These keyword 
searches revealed that, with regard to sustainable tourism, the Department participated in two 
major international research projects, funded by Erasmus+: MIECAT (2017-2020) and MIENAT 
(2020-2023).  

MIECAT (Methodology of Interpretation of European Cultural Heritage through 
Attractions in Tourism)  

Project partners: MIECAT involved six European universities; lead university: Prague 
University of Economics and Business 

Funding: Erasmus+  

Duration: 09/2017-08/2020 

The project “Methodology of Interpretation of European Cultural Heritage through Attractions 
in Tourism” (MIECAT) aimed at enhancing the interpretation and presentation of European 
cultural heritage in the tourism sector. Conducted between 2017 and 2020, the project 
involved multiple partner universities from various countries including Austria, the Czech 
Republic, Germany, Romania, Slovakia and Spain. 
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One of the primary goals was to design, accredit and implement a new academic course 
entitled “Interpretation of European Cultural Heritage through Tourism Attractions” across the 
partner universities. The course aims to fill a gap in existing tourism education by providing 
specialised knowledge on interpreting cultural heritage for tourists.  

The MIECAT project promotes sustainable tourism by educating future tourism professionals 
on the importance of preserving and interpreting cultural heritage responsibly. By improving 
how cultural heritage is presented to tourists, the project helps ensure that these attractions 
are respected and maintained for future generations. This aligns with broader goals of 
sustainable tourism, which include minimising negative impacts on cultural sites and fostering 
a deeper appreciation and understanding among tourists. 

MIENAT (Methodology of Interpretation of European Nature Heritage in Tourism)  

Project partners: MIENAT involved eight European universities; lead university: Prague 
University of Economics and Business 

Funding: Erasmus+  

Duration: 09/2020-09/2023 

The project “Methodology of Interpretation of European Nature Heritage in Tourism” (MIENAT) 
was an international research project aimed at developing comprehensive methods for 
interpreting natural heritage in a tourism context. Coordinated by the Prague University of 
Economics and Business, the project brought together experts from eight European countries, 
including universities and specialised institutions from the Czech Republic, Austria, Germany, 
Spain, Portugal, Ireland, Romania and Lithuania. 

The primary aims of the MIENAT project were to develop a course focussing on natural 
heritage and its reinterpretation within the context of tourism. The project produced several 
key resources, including a monograph and guidelines on the interpretation of natural heritage 
in tourism. These publications are available for free and serve as educational materials for 
both academic and practical applications in tourism. 

MIENAT’s focus on interpreting natural heritage is closely linked to sustainability and 
sustainable tourism. By providing methods and tools to effectively communicate the value and 
importance of natural heritage, the project promotes responsible tourism practices. It 
emphasises the sustainable use of natural resources and aims to enhance tourists’ 
understanding and appreciation of natural environments. This, in turn, helps conserve natural 
sites and encourages environmentally friendly tourism activities. 

Overall, MIENAT contributes to sustainable tourism by ensuring that natural heritage sites are 
not only preserved but also appreciated in a way that supports their long-term viability and 
the education of future generations. 

3.3. Research projects at FTU 

Over the last five years, FTU has participated in various projects related to sustainability and 
the SDGs. Three projects, in particular, dealt with sustainability in tourism: 
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Analysis of the Economic Impact of Tourism in the Municipality of Ohrid 

Project leader: Faculty of Tourism and Hospitality - Ohrid 

Funding: Ohrid Municipality 

Duration: 07/2019–12/2019 

The “Analysis of the Economic Impact of Tourism in the Municipality of Ohrid” project, 
conducted from July to December 2019 and funded by the Municipality of Ohrid, aimed to 
explore how tourism influences the region’s economic and social dimensions. Recognised as a 
crucial development factor, tourism in Ohrid has significantly contributed to economic growth 
and social welfare through various activities. The area’s national and international significance 
in tourism has brought considerable economic benefits, primarily by expanding the tourism 
sector. These benefits not only stimulated the local economy but also led to the creation of 
new services and products, enhancing Ohrid’s appeal as a tourist destination. 

Tourism’s economic impact in Ohrid has been multifaceted, driving the development of modern 
businesses and promoting efficient use of spatial, cultural and human resources. This strategic 
utilisation fostered collaboration among stakeholders to meet the increasingly sophisticated 
demands of tourists, thereby amplifying the municipality’s economic performance and market 
presence. Additionally, tourism consumption has catalysed growth across various sectors, 
creating employment and improving infrastructure. The project highlighted Ohrid’s significance 
as a tourism destination and emphasised the critical role of tourism in driving economic 
progress and sustainability. By analysing these impacts, the study provided insights to guide 
future policy decisions, ensuring that Ohrid maximises its tourism potential while preserving 
its cultural and environmental assets for future generations. 

Improving the Conservation Effectiveness of Wetlands 

Project leading partner: Faculty of Tourism and Hospitality - Ohrid (in collaboration with seven 
other partner institutions) 

Funding: Interreg Balkan-Mediterranean European Regional Development Fund 

Duration: 10/2017–08/2019 

The project’s primary goal was to enhance the protection, conservation and sustainable 
development of wetlands within the BalkanMed territory. These ecosystems serve as 
biodiversity hotspots and contribute to regional development through ecosystem services, 
cultural values and sustainable tourism. The project aligned with the BalkanMed programme’s 
objective to promote ecological connectivity and integrate transnational ecosystems. 

The project focused on two main pillars: 

1. Developing a common knowledge base: This involved mapping, creating 
harmonised geospatial datasets and indicators, building a comprehensive database, 
and conducting pilot studies on conservation techniques specific to BalkanMed 
wetlands. 
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2. Facilitating knowledge uptake: Activities included developing guidance 
documents, organising training workshops, engaging stakeholders through a living lab 
approach and disseminating findings to influence policy and priority actions. 

By enhancing scientific understanding and conservation techniques, the project empowered 
stakeholders to make informed decisions for the sustainable management of BalkanMed 
wetlands, strengthening environmental resilience, preserving cultural heritage and fostering 
regional cooperation. 

Sustainability in Culinary Practices: Tradition and Innovation Towards a 
Sustainable Future (SCOOK) 

Project partner: Faculty of Tourism and Hospitality - Ohrid (in collaboration with three other 
partner institutions) 

Funding: Erasmus + 

Duration: 12/2022–Ongoing 

SCOOK is a three-year project (December 2022 - June 2025) co-funded by the Erasmus+ 
programme of the European Union. Led by Atlantic Technological University (ATU) in Galway, 
Ireland, it partners with Mediterráneo Culinary Center (Spain), Lycée Jessé de Forest (France) 
and the University of St. Kliment Ohridski - Bitola, Faculty of Tourism and Hospitality (North 
Macedonia). The project aims to raise awareness of sustainability in culinary vocational 
education and training (VET) across the hospitality, restaurant and catering sectors at regional, 
national and transnational levels. 

SCOOK’s key objectives are: 

 Assessing sustainability awareness: Conducting multi-country cross-sectional 
studies to gauge sustainability awareness among target groups. 

 Developing a recycling handbook: Creating a handbook to promote sustainable 
recycling practices in culinary VET. 

 Hosting transnational webinars: Organising webinars to discuss traditional and 
innovative cooking methods with a focus on sustainability. 

 Creating digital resources: Developing multilingual, interactive digital resources 
covering sustainability in various food categories for culinary VET. 

SCOOK seeks to enhance digital readiness among VET partners in Ireland, France, Spain and 
North Macedonia, promoting collaboration and innovation in culinary education. By integrating 
sustainability into VET curricula, the project aims to equip future hospitality professionals with 
the skills to support sustainable practices across Europe and beyond. 

3.4. Publications and academic papers (UASB) 

Between 2018 and 2023, the Department of Business Studies at UASB published a total of 26 
academic papers (both peer-reviewed and non-peer-reviewed), based on a keyword search of 
key topics within the Department’s research output. The breakdown of these publications 
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includes 15 papers on the topic of circular economy, 1 monograph on cultural tourism, 9 papers 
on diversity and 1 paper discussing ethical considerations in business. This distribution shows 
that the Department’s research focus is predominantly on the circular economy, which 
accounts for more than half of all publications within this period. Various aspects of diversity 
also appear to be a significant area of interest, although it lags considerably behind the circular 
economy in terms of the number of publications. The minimal attention given to cultural 
tourism and ethics, each with only one publication, suggests that these were not primary 
research areas for the Department during this period. 

From these results, we can conclude that the Department of Business Studies has concentrated 
its research efforts primarily on aspects of the circular economy and sustainability, which aligns 
with the other findings of the desk research conducted. This thematic focus indicates a strong 
interest in sustainable business practices and the economic implications of resource reuse and 
recycling. This is also confirmed by the Department itself, which highlights Sustainable 
Business & Society as one of its main fields of research (alongside CEE Business Relations and 
Consumer & User Research). 

The substantial number of papers on diversity also points to a notable secondary focus on 
issues related to inclusivity and workplace diversity, which is also reflected in the fact that this 
topic features in the Master’s Degree Programme in Human Resource Management and Labour 
Law.  

Overall, the Department’s research priorities appear to be aligned with contemporary global 
business trends emphasising the business dimension of sustainability and diversity. 

3.5. Publications and academic papers (FTU) 

Figure 1 below highlights FTU’s contributions to sustainability-related and non-sustainability-
related works from 2019 to 2023. In 2019, 62.7% of the 51 total works focused on 
sustainability. This number declined in 2020 and 2021, with only 39.5% and 30.4%, 
respectively, addressing sustainability. In 2022, the number of works devoted to sustainability 
again increased to 76, with 39.5% related to sustainability, and this upward trend continued 
in 2023, reaching 40% of the 25 works. This means, over the five-year period under 
consideration, 218 works were produced, with 96 (44%) focussing on sustainability. This data 
confirms FTU’s strong commitment to sustainability in research and teaching. 
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Fig. 2: Sustainability-related and sustainability-non-related works by FTU’s members (by years) 

Figure 2 categorises FTU’s research output from 2019 to 2023 by type — articles, books/book 
sections, conference items and others — and their relevance to sustainability. Articles are the 
most common, with 42.1% focusing on sustainability. Books/book sections have the lowest 
sustainability focus at 25%. Conference items show moderate attention, with 44.7% being 
sustainability-related. Other works, including theses and teaching materials, have the highest 
sustainability focus at 51.3%. 

 

Fig. 3: Sustainability-related and sustainability-non-related works by FTU’s members (by type) 
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Figure 3 shows the number of sustainability-related works by each faculty member, focusing 
on those with at least four relevant works in the last five years. Most faculty members have 
engaged in sustainability topics, with 13 having over 40% of their work related to sustainability, 
though not all focus on tourism. Faculty members with a strong emphasis on sustainability in 
tourism and hospitality include Ivanka Nestoroska, PhD, Cvetko Andreeski, PhD, Michael 
Risteski, PhD, Saso Korunovski, PhD, Kliment Naumov, PhD, and Tatjana Dimoska, PhD. 
Section 4.7. will provide an overview of their contributions to sustainability in tourism. 

 

Fig. 4: Sustainability-related and sustainability-non-related works by FTU’s members (by authors) 

3.6. Staff profiles (UASB) 

Several key individuals within the Department have a strong research interest in sustainability, 
significantly contributing to the Department’s focus in this area. Josefine Kuhlmann, 
programme director of the Bachelor’s Degree Programme in International Sustainable 
Business, and senior lecturer Stefan Blachfellner have contributed significantly to the 
Department’s sustainability research. Their work spans various aspects of sustainable business 
practices and education, ensuring that the curriculum integrates cutting-edge research and 
practical applications. Josefine is also the Department’s Sustainability Ambassador. Senior 
researcher Verena Liszt-Rohlf also contributes significantly to the Department’s 
sustainability research portfolio, focusing on areas that include sustainable economic processes 
and entrepreneurship. 
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Additionally, Marcus Wieschhoff, programme director of the Master’s Degree Programme in 
International Wine Marketing, has a strong interest in the field of sustainable tourism. As 
project leader of UASB’s team for the funded projects MIENAT and MIECAT, he has helped 
advance the Department’s understanding and development of sustainable tourism practices. 
Professor Regina Rowland, who was affiliated with the Department of Business Studies until 
2022, has continued her dedication to sustainability in her later role as the University’s 
Sustainability Officer. Her ongoing efforts ensure that the principles of sustainability are 
integrated across the University’s operations and strategic initiatives. Together, these 
individuals highlight the Department’s robust commitment to advancing sustainability research 
and education. In September 2024, Simone Laister took over the role of Sustainability 
Officer. She is now is responsible for overseeing the University’s sustainability strategies. 

3.7. Staff profiles (FTU) 

The profiles of several key professors whose research and teaching focus on sustainable 
tourism were reviewed. Below is a brief overview of their profiles, emphasising their roles in 
promoting sustainable tourism. 

Ivanka Nestoroska, PhD: 

Prof. Nestoroska is a key figure in tourism studies, with a focus on sustainability and cultural 
heritage in North Macedonia. Her research covers sustainable tourism development, the impact 
of tourism on local communities and the role of vernacular architecture. She has published 
extensively in articles, conference papers and books, and has contributed to strategic 
documents on tourism development in the country. 

Michael Risteski, PhD: 

Prof. Risteski’s research focuses on identifying and analysing factors that impact tourism 
development in the region, including natural and cultural values, food and gastronomy, tourism 
management and events. He has also explored the role of tourist guides in exceeding tourists’ 
expectations and has written about the importance of developing sustainable tourist 
destinations. In addition to his academic work, Prof. Risteski has been involved in several 
projects related to tourism development, including the development of strategies for tourism 
in Skopje and Ohrid. 

Cvetko Andreeski, PhD: 

Prof. Andreeski has a strong background in tourism, economics, and statistical research, with 
over 50 publications in international journals. His research focuses on tourism sustainability, 
regional economic development and seasonality, particularly in Ohrid and Skopje. He has also 
studied the impact of tourism subsidies and residents’ perceptions of tourism. 

Saso Korunovski, PhD: 

Prof. Korunovski specialises in rural, cultural and sustainable tourism. His research primarily 
focuses on North Macedonia, especially the regions of Ohrid and Skopje. He has published on 
rural tourism development and cultural tourism attractions, and contributed to conference 
proceedings and book sections on urban tourism and cross-border networking. 

 



51 
 

Tatjana Dimoska, PhD: 

Prof. Dimoska is an expert in tourism, entrepreneurship, innovation and sustainable 
development. Her research explores the intersection of these fields, with a focus on tourism’s 
impact on economic development, quality of life and human rights. She has examined topics 
like SME innovation, sustainable tourism, and ecotourism, with significant implications for 
policymakers and industry stakeholders. 

Kliment Naumov, PhD: 

Prof. Naumov is a young researcher specializing in tourism development, ecotourism, 
gastronomy, and entrepreneurship, with a focus on North Macedonia. His works include studies 
on the impact of COVID-19 on domestic tourism and ecological determinants of rural tourism. 
He has also contributed to conference proceedings on sustainable tourism and tourist guiding. 

Naume Marinoski, PhD: 

Prof. Marinoski is a leading expert in tourism development in North Macedonia. A retired 
professor, his extensive research includes geographical, developmental, and managerial 
aspects of tourism, with a focus on community involvement. He has explored rural tourism 
development, socio-psychological influences on tourist behaviour, and the impact of COVID-19 
on tourism. His expertise has played a crucial role in shaping strategic tourism documents for 
the country. 
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4. Comparative analysis  

4.1. Comparing the integration of sustainability at the institutional levels  

Comparing the information provided under sections 1.1 (The Integration of Sustainability at 
UASB) and 1.2 (The Integration of Sustainability at UKLO), several main conclusions and 
findings regarding the integration of sustainability at the institutional level can be drawn: 

● Institutional commitment to sustainability 

Both UASB and UKLO demonstrate a strong institutional commitment to integrating 
sustainability into their operations, education, research and community engagement. This is 
evident through their sustainability reporting, the establishment of sustainability offices or 
committees and the explicit inclusion of sustainability goals in their strategic planning. 

● Sustainability reporting and regulatory compliance 

UASB is subject to sustainability reporting under EU law, specifically the Corporate 
Sustainability Reporting Directive (CSRD). This legal framework requires the institution to 
disclose information related to environmental, social and governance (ESG) factors. While 
specific regulatory compliance at UKLO is not detailed, the overall approach towards 
sustainability suggests a similar alignment with contemporary standards and requirements. 

● Structural integration of sustainability 

UASB has a dedicated Sustainability Office with designated roles such as a Sustainability Officer 
and an Environmental Officer. This office oversees the development and management of 
sustainability strategies and ensures their integration across various departments through 
collaboration with Sustainability Ambassadors. UKLO does not have a similar office but its 
approach emphasises a holistic integration of sustainability principles through its guiding 
statements and strategic goals. 

● Strategic objectives and core areas 

UASB has operationalised its sustainability vision into nine core areas with specific missions 
and strategic objectives, indicating a structured and comprehensive approach to embedding 
sustainability. The strategic goals of UKLO, while including sustainability, are not broken down 
into similar distinct areas but are rather integrated into broader strategic initiatives such as 
internationalisation, digitisation and community engagement. 

● Sustainability in education and research 

Both institutions place a strong emphasis on integrating sustainability into their curricula and 
research activities. UASB has launched a new degree programme focused on sustainable 
business. UKLO, with its wide range of programmes and research units, emphasises modern 
and flexible study programmes that incorporate sustainability principles. 
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● Community engagement and partnerships 

UASB and UKLO both value cooperation and partnerships with stakeholders from the society 
and economy as crucial components of their sustainability efforts. This includes participation 
in national and international projects and alliances that further sustainability goals. 

In conclusion, UASB and UKLO demonstrate a proactive approach to integrating sustainability 
into their institutional frameworks, strategies and operations. Despite their strong focus on 
social and economic dimensions of sustainability, there is room for enhancing environmental 
considerations and further embedding them into all aspects of institutional functioning. This 
reflects a growing trend in higher education institutions towards not only adhering to 
sustainability principles but also leading by example in the transition towards more sustainable 
societies. 

4.2. Comparing the integration of sustainability at the departmental levels  

When it comes to the integration of sustainability at the departmental level, several differences 
can be noted. Firstly, it can be concluded that the degree programmes in the Department of 
Business Studies at UASB take a more interdisciplinary and general approach to sustainability, 
covering various aspects of sustainable business practices across multiple industries, including 
wine marketing, international business, and EU project management. With the exception of 
the Bachelor’s Degree Programme in International Sustainable Business, sustainability is not 
at the core of these degree programmes but is discussed in a broader context. This approach 
allows students to apply sustainability principles in industries beyond tourism, including sectors 
such as logistics, energy and finance, ensuring they are well-prepared for the complexities of 
global business environments. 

Additionally, the Department of Business Studies addresses not just environmental 
sustainability but also social and governance aspects, providing a well-rounded education that 
incorporates corporate social responsibility, sustainable economic growth, and ethical business 
practices. In fact, the social dimension of sustainability is included to varying extents in all 
degree programmes. Sustainable tourism, however, is not a primary focus and is treated as a 
niche topic within certain programmes, particularly those that offer a specialisation in tourism. 
This means that while UASB’s broader approach to sustainability ensures that students 
interested in sustainable tourism can acquire the necessary knowledge and skills, it remains 
just one of many applications of sustainability within the overall business education framework. 

In contrast, FTU’s sustainability approach is more specialised, focusing heavily on tourism and 
its related industries. Specifically, FTU emphasises sustainable tourism development, with a 
significant focus on the preservation of cultural heritage and the environmental management 
of tourism resources, particularly within the context of North Macedonia. The institution’s 
tourism-centric approach is evident in its curriculum, which centres around resource 
management, destination development, and the protection of local ecosystems and cultural 
assets. This focus allows FTU to produce graduates with a deep understanding of the specific 
sustainability challenges facing the tourism sector, particularly in developing regions. 
Consequently, FTU plays a critical role in promoting sustainable tourism practices, tailored to 
regional needs and socio-economic contexts, positioning itself as a key player in the 
sustainable development of North Macedonia’s tourism industry. 
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In conclusion, while both institutions integrate sustainability into their curricula, their 
approaches reflect the distinct priorities of each institution. UASB offers a broad, multi-industry 
application of sustainability principles, preparing students for a range of global business 
challenges. By comparison, FTU’s focused approach on sustainable tourism ensures its 
graduates are equipped to address the specific needs of the tourism industry, particularly in a 
regional context. Both approaches play important roles in advancing sustainability education, 
catering to different career paths and industry needs. 

4.3. Comparing the integration of sustainability at the individual levels  

The two institutions in question, the Department of Business Studies at UASB and FTU at 
UKLO, have both made significant contributions to the field of sustainable tourism through 
research and teaching. However, there are notable differences in their approaches, focus areas 
and achievements. Both universities are committed to advancing sustainable tourism. UASB 
has engaged in international research projects like MIECAT and MIENAT, which focus on the 
interpretation of European cultural and natural heritage in tourism, emphasising sustainability 
in preserving these heritages. Similarly, FTU has also been involved in multiple sustainability-
related projects such as the analysis of tourism’s economic impact in Ohrid, conservation of 
wetlands in the Balkan region, and the SCOOK project focusing on sustainability in culinary 
practices. 

Both institutions are involved in international projects funded by Erasmus+ and other regional 
funds, highlighting their active participation in global research networks. UASB’s projects 
MIECAT and MIENAT involve multiple European universities, while FTU collaborates with 
institutions across Europe in projects like SCOOK. 

This shows that research at both institutions aims at practical outcomes that benefit local and 
international communities. While UASB’s work emphasizes the creation of educational courses 
and resources, FTU’s projects focus on direct impacts, such as economic analysis and 
conservation efforts that support regional development and sustainability. 

However, there is a clear difference in research focus. The research conducted at the 
Department of Business Studies at UASB has a broader focus on sustainable business practices 
beyond tourism, with a significant emphasis on the circular economy and diversity, as 
evidenced by the publications in these areas. Sustainable tourism, while important, is part of 
a larger sustainability framework at UASB. 

FTU’s research is more directly focused on the tourism sector itself, especially in the context 
of North Macedonia. Their projects are more localised, dealing with specific regional issues like 
the economic impact of tourism in Ohrid, conservation of wetlands and sustainability in culinary 
practices. FTU’s sustainability-related work makes up a substantial portion of its overall 
research output. 

This shows that the impact of the Department of Business Studies at UASB is seen more in the 
production of academic papers and development of resources that have broader applications 
across Europe, particularly in the field of sustainable business and heritage interpretation. 
Tourism is seen as part of a larger agenda focussing on the circular economy and sustainable 
business practices. By contrast, FTU’s impact is more concentrated on regional development, 
with projects that have a direct influence on local communities in North Macedonia. FTU’s 
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research outputs are also geared towards shaping policy and practice within the country, 
emphasizing the sustainable development of local tourism sectors. 

4.4. Conclusion 

In summary, while both UASB and FTU demonstrate strong commitments to sustainability, 
their approaches differ in scope and focus. UASB takes a broad, interdisciplinary approach that 
prepares students for sustainability challenges across various industries, whereas FTU’s more 
focused strategy equips students with the skills needed to address sustainability within the 
tourism sector. At all three levels — institutional, departmental, and individual — both 
institutions contribute significantly to advancing sustainability education and research, 
demonstrating the varied ways in which sustainability can be successfully integrated into 
higher education. 
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